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Welcome to the “Building Your Workforce” 
issue of the Chamber’s Voice of Business. 

We have dedicated this magazine issue 
to exploring some of the innovative hiring 
practices and programs that help create 

a workforce for a modern world. In these pages, you will learn 
the exciting ways businesses and organizations are working 
to ensure we employ the talents of newcomers, people with 
disabilities, people with families and busy schedules, youth, 
the Indigenous community and mature workers.

Building a more diverse workforce generates undeniable 
benefits for the community. A diverse workforce means more 
individuals have the chance to contribute their skills in mean-
ingful ways and reap the rewards: income, personal value 
and connection to the community. In turn, the skills of these 
individuals boost the strength and experience of our labour 
market.

Another equally compelling reason to diversify our workforce? 
It’s simply good business. It’s a key strategy to address our 
demographic challenges and aging workforce. A diverse 

What an amazing summer it’s been on 
the Island! By all accounts, tourism in 
our province is booming- with no sign 
of things slowing down. And like your 
business your Chamber has no plans 

of slowing down either! We’re out in the community meeting 
with members as part of our ongoing “chamber check-ins”.  
If we haven’t checked in with you yet, we look forward to 
catching up very soon! 

In the month of July we celebrated a milestone as we wel-
comed 100 new members so far this year. From new retail-
ers, fitness facilities, manufacturers, trades, clean energy and 
export development, the membership of the Chamber contin-
ues to diversify –an encouraging sign for our Island economy.  
We’re thrilled to have close to 1000 members representing 
more than 18,000 employees in the Chamber network.

workforce can also help a business attract new clients, pursue 
new markets and discover innovative ways of doing things. 

As the stories inside underline, promoting diversity also pro-
motes openness to new perspectives — a competitive edge 
as we grow prosperity in our province. 

I hope this magazine encourages you to embrace diversity 
in your workplaces and recognize the many advantages that 
result.

On a more personal note, this is my first magazine message 
as Chamber president. I want to take this opportunity to 
express my gratitude for the chance to serve our community 
in this role. I look forward to working with you and hearing your 
perspectives on this and other topics in the coming months. 

Rory Francis, President
president@charlottetownchamber.com

New members often ask how they can best engage with the 
Chamber and the membership. There are lots of ways to get 
involved and one way is by volunteering. Volunteering with the 
Chamber offers you a chance to network, build on your experi-
ence, and give back. Chamber volunteers support advocacy 
and membership through committee work; they assist with 
special events and reach out to new members; they even  
contribute to the content of this magazine. I look forward to 
working with our 2017-18 President Rory Francis and the 
board of directors, as well as the more than 200 volunteers 
who help support our vibrant business community.  

Enjoy the rest of your summer!

Penny Walsh McGuire, Executive Director
pwmcguire@charlottetownchamber.com

PRESIDENT’S MESSAGE

EXECUTIVE DIRECTOR’S UPDATE
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Aaron 
Stavert
Open 
Practice

Nazmi 
Lawen
Coles 
Associates 
Ltd.

Steven 
Loggie
Maritime 
Electric 
Company Ltd.

Wendy 
Drake
MRSB 
Group

Thank you to the following past board members for their years of service:

WELCOME NEW BOARD MEMBERS!

MIKE CRONKHITE
Mike Cronkhite is a native of Fredericton NB and originally moved to Charlottetown in 1994. In his 40+ 
year career with TD Bank Financial Group he has worked in Retail and Commercial Banking as well 
as Wealth Management and obtained the Certified Financial Planner designation. He is currently the 
Area Manager, PEI with TD Commercial Banking. He has been, or is, active on several boards including 

the Advisory Board for PEI Connectors and The Board of Governors of Junior Achievement of PEI. Mike resides in 
Charlottetown. He has 3 adult children and one grandchild.

DOUG EZEARD, BBA, CPA, CA,
Doug is the human resource partner with Arsenault Best Cameron Ellis. He obtained his business degree 
from UPEI in 1986. Upon graduation, he joined the predecessor of his current firm. He has enjoyed serv-
ing his clients as a public accountant in Charlottetown, Prince Edward Island for over 31 years. Doug 
presently serves as the Secretary-Treasurer of the Chartered Professional Accountants of Prince Edward 

Island’s Board of Directors. Prior to that, he was a council member for the Institute of Chartered Accountants of PEI. 
Doug is a member of the PEI Connectors Advisory Board of the Treasurer of Calvary Church in Charlottetown. He 
enjoys spending time with his wife, five children and three granddaughters.

ASHLEE LONDON
Ashlee London is a graduate of Saint Mary’s University with a Bachelor of Arts in Psychology and 
Certificate in Human Resource Management. Currently, Ashlee is the Human Resources Associate 
at Elanco Canada Limited where she supports all aspects of Human Resource Management for 100 
employees in PEI. Since 2011, Ashlee has held various committee roles with the Greater Charlottetown 

Area Chamber of Commerce. Currently Ashlee is a member of the Membership Services Committee, and also a co-
chair of the Ambassadors Committee with the Chamber. Ashlee is also an active volunteer with the Canadian Mental 
Health Association PEI Division. In her spare time Ashlee is an avid photographer.  

BARB SMITH
Barbara E. Smith, Q.C. is a partner at Stewart McKelvey, a full-service regional law firm.  Barbara carries on 
a diversified solicitor’s practice in the areas of corporate law, commercial law, real estate and wills, trusts 
and estates, and is also the Island’s only registered trade-mark agent (Canada). Barbara received her 
Bachelor of Arts Degree in Psychology from UPEI in 1987 and her Law Degree from Dalhousie University 

in 1991.  She was called to the PEI Bar in 1992 and received her Queens Counsel designation in 2007. Barbara has 
served with the Chamber’s Excellence Awards Ticket Sales Committee, as a judge for the President’s Excellence 
Awards, and as a contributor to the Chamber’s newsletter. Barb resides in Sherwood, PEI, with her husband, Andy; 
their two sons, Ben and Alex, have left the nest! 

COLIN YOUNKER
Colin Younker graduated from the UPEI School of Business in 2007 before embarking on a six year career 
with Scotiabank. He left the bank in 2013 to pursue a dream of becoming a small business owner. Along 
with his cousin Matthew, the two purchased the Spa Total Fitness Centre in April 2013 and three years 
later also became franchisees for Little Caesars Pizza, taking over the Charlottetown location. He has an 

active role in both businesses while continuing to look for opportunities to grow.
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EVENTListing

SEPTEMBER  
BUSINESS AFTER HOURS SOCIAL

Thursday, September 21, 2017
4:30 PM – 6:30 PM
Host & Location: Fox Meadows Golf Course      
Sponsored by flyPEI

OCTOBER  
BUSINESS AFTER HOURS SOCIAL

Wednesday, October 18, 2017
4:30 PM – 6:30 PM
Host & Location: Red Shores Charlottetown
Sponsored by flyPEI

BUSINESS BUILDER LUNCHEON
Monday September 18, 2017
12:30 PM – 1:30 PM
Rodd Charlottetown Hotel
Guest Speaker: Brent Scrimshaw,  
President & CEO, Atlantic Lottery

12TH ANNUAL BIZ2BIZ EXPO
Thursday, October 19, 2017
10:00 AM – 4:00 PM
Location: Eastlink Centre
Title Sponsor: Corkum, Arsenault, Crozier  
& Stewart McKelvey

2017 PRESIDENT’S EXCELLENCE 
AWARDS

Wednesday, November 15, 2017
6:00 PM – 9:30 PM
Location: Delta Prince Edward Hotel 
Title Sponsor: Atlantic Lottery

2017 PRESIDENT'S HOLIDAY 
RECEPTION

Wednesday, December 6, 2017
5:00 PM – 7:00 PM
Location: Confederation Centre of the Arts
Title Sponsor: Eastlink 

2017
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While most kids in his Grade 
6 class weren’t thinking about 
starting a business, Bradley 
Jenkins had entrepreneurship 
on his mind. He started cut-
ting grass in his neighbour-
hood at the age of 12. Now 
at age 21, he co-owns Lawn 
Boyz with his brother, Cam-
eron. Their well-established 
lawn-care business serves 140 
clients in P.E.I. 

Jenkins was recently recognized for his entrepreneurial 
spirit receiving the 2017 Chamber Student Entrepre-
neur Award sponsored by Air Canada. 

On top of owning a full-time business, Jenkins was a 
full-time student in the business administration pro-
gram at the University of Prince Edward Island. 

“As a student and entrepreneur,  
I learned both in the classroom 
and through my experiences as a 
business owner,” says Jenkins.

Jenkins attributes his hard work and 
strong management skills for his suc-
cess at juggling his work and school 
life.  

“Hard work and money management have been in-
stilled in me from a young age. I have grown the 
company and paid for my university.” 

Jenkins’ father, Leigh, has been an important mentor for 
Jenkins and his brother.  

“Our father has been an excellent advisor for Lawn 
Boyz because he too had a lawn-cutting business 
as a young adult,” Jenkins explains. “He is also a 
businessman who helps us with social media, how 
to best manage our days, how to deal with difficult 
clients, how to price jobs correctly and how to deal 
with staff.”

Jenkins and his brother have built their inventory of 
equipment and expanded their services to now offer 
lawn-cutting, tree service, landscaping and snow re-
moval. In 2014, Lawn Boyz hired its first full-time em-
ployee. 

“I’m proud of what my brother, Cameron, and  
I have been able to build in Lawn Boyz,” Jenkins says. 
“There are many people to thank for their ongoing 

support.”

Bradley Jenkins was presented with 
the inaugural Chamber Student En-
trepreneur Award at the President’s 
Annual Luncheon on May 10, in front 
of nearly 400 Chamber members 
and supporters. With the award, he 
received a $1,000 cash prize and a 
one-year free membership to the 
Greater Charlottetown Area Cham-

ber of Commerce and mentorship support.

The Greater Charlottetown Area Chamber of Commerce launched the 
Student Entrepreneur Award as part of its efforts to encourage and sup-
port entrepreneurship in Prince Edward Island. The future of the Island 

economy depends on the success of our dedicated entrepreneurs who launch businesses, deliver economic growth and 
ensure the vitality of our communities. This award is sponsored by Air Canada and was developed to inspire Island students 
to follow entrepreneurship as a career path.

BRADLEY JENKINS  
WINS 2017 STUDENT 

ENTREPRENEUR AWARD
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C H A M B E R  N E W S
CHAMBER TO PLAY CONTINUED ROLE IN 
POPULATION GROWTH

The Chamber welcomes the opportunity to play an impor-
tant role in population growth in response to a new action 
plan presented by the Province. The plan highlighted 
initiatives to support P.E.I.’s recruitment, retention and 
repatriation efforts.

While this new plan touches on some elements related 
to employment, there remains an opportunity to further 
develop this area of focus. The Chamber sees an oppor-
tunity to contribute to the province’s population growth by 
supporting initiatives associated with economic develop-
ment. In the past, the Chamber has advocated to govern-
ment that a population strategy must be accompanied by 
an employment strategy. 

While the Chamber acknowledges that this strategy 
serves as an important first step, profitable investment 
and meaningful employment opportunities must exist for 
people to stay in, and return to, P.E.I. The Chamber sees 
its role as one that supports strategies related to eco-
nomic development through continued advocacy efforts, 
facilitating connections and celebrating local business 
success. It also plays an important part as a catalyst for 
entrepreneurship through the Island Advance and PEI 
Connectors programs.

The plan acknowledges government’s commitment to 
working with Islanders to ensure that our environment for 
doing business is as welcoming and attractive as pos-
sible. The Chamber will continue to advocate that this be 
the case.

P.E.I. EXPERIENCES POSITIVE GDP GROWTH 
FOR MAJORITY OF SECTORS

On May 1, Statistics Canada 
released information on the 

real gross domestic product 
(GDP) rates for 2016. The results 

showed that GDP has increased 
in eight provinces and two ter-

ritories. Of the eight provinces that 
experienced growth, P.E.I. saw the 

third-highest GDP increase at 2.4 per cent – almost 
double the national average. This is the strongest growth 
the province has experienced in 10 years.

The Chamber is encouraged by these results and attrib-
uted this growth to the astute business leaders and 

entrepreneurs in the province, the positive effects of 
immigration, and the alignment of efforts by the business 
community and governments at all levels. 

With this success, the Chamber sees an opportunity to 
establish a more competitive playing field for Island busi-
nesses when it comes to the tax regime. Island business 
owners pay among the highest small business and cor-
porate tax rates in the country. Lowering these tax rates 
would ensure Island businesses continue to increase 
GDP; become more competitive regionally, nationally and 
internationally; and have the opportunity to grow.

CHAMBER HOSTS MEMBERS AND RETAIL 
COUNCIL OF CANADA

In June, the Chamber partnered with Ocean 100/Hot 
105.5 to host a roundtable discussion on emerging issues 
in the retail sector. Approximately 50 members from the 
retail sector, as well as members who volunteered as 
facilitators attended the discussion.

Emerging themes from the discussions included mini-
mum wage increases, the shift toward online and mobile 
sales, tax rates, human resource challenges and sector 
support.  

Prior to the roundtable discussion, the director of the 
Atlantic division of the Retail Council of Canada, Jim 
Cormier, presented to all attendees about the changing 
landscape of retail in Canada. 

A special thank you goes to the event’s volunteer facilita-
tors: Jennifer Evans, Ocean 100/Hot 105.5 (host); Michael 
Drake, McInnes Cooper; Jeff MacKenzie, Confederation 
M&A; Cam Beach, Canadian Tire #020; and Mike Savidant, 
Sign Craft.

Jim Cormier, Atlantic 
director of the Retail 
Council of Canada, and 
Jennifer Evans, first 
vice-president of the 
Chamber and general 
manager of Ocean 100/
Hot 105.5.
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C H A M B E R  N E W S
PAST PRESIDENT PAM 
WILLIAMS APPOINTED TO 
ATLANTIC CHAMBER BOARD

Former Chamber president Pam 
Williams was named to the Atlantic 
Chamber board of directors in June. 
Pam served as president of the 
Greater Charlottetown Area Chamber 
of Commerce from May 2016 to May 

2017. She has been practising law at Cox & Palmer for 
over 20 years, receiving her Queen’s Counsel designation 
in 2011. The Chamber extends congratulations to Pam 
and wishes her the best as she continues to serve the 
business community with the Atlantic Chamber.

WELCOME, SHELBY! 

Shelby McDonald joined the team 
in May as the marketing and com-
munications coordinator with Island 
Advance. She graduated from the jour-
nalism program at Holland College 
in 2011. Soon after, she moved to 
Calgary, Alberta, and worked in social 
media marketing. Recently, she gradu-

ated from the Nova Scotia Community College with her 
advanced diploma in public relations. She is excited 
to contribute to the Chamber and Island Advance by 
implementing communications and social media strate-
gies, assisting in content development and coordinating 
events. Get in touch with Shelby at smcdonald@char-
lottetownchamber.com to discuss upcoming projects or 
events — she is always looking for the next good news 
story to share! 

WELCOME, ABBY! 

Abby Goodwin joins the Chamber for 
the summer as Member Promotions 
& Events Coordinator. In May, Abby 
graduated with an MBA in Community 
Economic Development. During this 
time she conducted research on low 
income housing and social enterprise 
models. She has a passion for small, 

local businesses, social enterprise and innovative ways to 
benefit both business activities and the social wellbeing 
of communities. She is looking forward to spending time 
learning and growing at the Chamber! 

VOICE OF BUSINESS IN ACTION –  
RECENT MEETINGS & ACTIVITIES

MAY

- Staff met with Zac Murphy and Alex Youland of the 
Charlottetown Youth Retention Advisory Board to 
discuss ways the Chamber can support retention 
efforts and generate more employment opportuni-
ties for young people in our city.

- Penny Walsh McGuire, Chamber executive director 
attended the 2017 Premier’s Economic Forum in 
Stanley Bridge.  

JUNE

- Chamber staff attended the Atlantic Chamber 
of Commerce Professional Development Day 
and Annual General Meeting held in June in 
Summerside. Themes included advocacy best 
practices, and developing Chamber membership.  

- Chamber staff are working with City of 
Charlottetown officials and other community 
stakeholders on a Taxi By-law Review Task Force. 
Stakeholders are identifying areas for improve-
ment to the Taxi Service offering in the greater 
Charlottetown area and will work with City officials 
and the taxi industry on recommendations. 

- Chamber staff participated in the Atlantic Growth 
Advisory Group roundtable consultation on 
Skilled Workforce. Industry members discussed 
the various obstacles and solutions for some of 
the unique labour market challenges in Atlantic 
Canada. 

JULY

- Penny Walsh McGuire, Chamber executive  
director participated in the Atlantic Leaders 
Summit in Halifax which focused on the 
"International Student Experience". The Summit  
was hosted by the Association of Atlantic 
Universities. 

- Members of the Chamber Policy Committee  
met with Dr. Paul Bennett to discuss the important 
relationship between business and the K-12  
education system. 
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WWW.CHARLOTTETOWNCHAMBER.COM

Media Sponsors Print SponsorVenue Sponsor

CharlottetownChamber@GCACCbuzz

ANNUAL GENERAL MEETING 
& PRESIDENT’S LUNCHEON

G R E AT E R  C H A R L O T T E T O W N  A R E A  C H A M B E R  O F  C O M M E R C E

The Greater Charlottetown Area Chamber of Commerce announced its Board 

of Directors for 2017-18 at the Chamber’s 130th Annual General Meeting, held 

on May 10 at the Delta Prince Edward Hotel. Rory Francis, Executive Director 

with the PEI BioAlliance, was sworn in as the Chambers 112th President.

Internationally renowned CEO and corporate director Brendan Paddick offered an en-
gaging and entertaining talk on building a positive corporate culture when he spoke 
to almost 400 Chamber members and supporters at the President’s Annual Luncheon.

Paddick, a native of Grand Falls, N.L., told the story of how he worked his way from 
a door-to-door cable salesman to CEO of the multibillion-dollar telecommunications 
company, Columbus International. He explained how creating a positive corporate cul-
ture was a key component of his success.

“I have always tried to recruit and hire 
professionals who are smarter than me 
and more talented than me at their area 
of expertise. Business leaders should 
never be intimidated to seek out such 
individuals because, in the end, they 
broaden your perspective, help you grow 
as a leader, increase your odds of success 
and inevitably make you look good,” said 
Paddick. “Leadership is all about setting 
the tone from the top as it relates to cor-
porate culture, or as I put it, ‘Culture isn’t 
the most important thing; it’s the only 
thing!’”

Brendan Paddick addresses almost 400 
Chamber members and supporters at the 
President’s Annual Luncheon on May 10. 

Special thanks to luncheon title sponsor, Richardson GMP.
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SHENGYA INTERNATIONAL TRADING LTD. 
Contact: Bang Li
Tel: (902) 330-6688
Email: bangli613@gmail.com

ShengYa International Trading Ltd. was established in 2017 
and is based in P.E.I. It is an intermediary between North 
American manufacturers and their international counter-
parts, helping to better satisfy the needs and interests of 
both. The international staff, composed of professionals 
with diverse cultural and educational backgrounds, can 
minimize the impact of cultural differences while maximiz-
ing trade potential for all parties involved. The company 
mainly focuses on food, seafood, and drinks. 

EAST COAST ART PARTY
Contact: Len Currie
Tel: (902) 626-5513
Email: info@eastcoastartparty.com
Website: www.pei.eastcoastartparty.com

Unleash your inner artist, even if you didn’t know you had 
one! East Coast Art Party will guide you, stroke by stroke, 
through the creation of your very own work of art. It’s as 
easy as paint by numbers, except you don’t use the num-
bers! Professional staff will guide you, while you have a lot 
of fun with perhaps a few cocktails, some trivia and lots of 
music to keep the party going.

L&Z ORIENTAL WAREHOUSE LTD.
Contact: Sue Zuo  
Tel: (902) 394-7906
Email: business@luckyzed.ca
Website: www.luckyzed.ca

L&Z Oriental Warehouse Ltd. imports Chinese handcrafts, 
such as embroidery products, colour paintings and more. 
With unique Chinese elements, the crafts are ideal gifts for 
locals. L&Z also exports primarily Island products to China. 
They believe that art exchange creates happiness. They aim 
to build connection with locals and the Chinese market to 
help local business grow as well. They welcome inquiries.

FRY FACTORY INC.
Contact: Hamid Sanayie
Tel: (902) 368-2900 (o); (902) 314-1500 (c)
Email: info@fryfactoryinc.com
Website: www.fryfactoryinc.com

Fry Factory Inc. is a manufacturer of high-quality restaurant 
equipment. Located in the West Royalty Industrial Park, 
Fry Factory manufactures and sells the first NSF-approved 
automatic fry cutter in North America for the restaurant 
equipment market. Fry Factory helps restaurants that use 
the fresh-fry model in their establishments. Turning pota-
toes into profits, decreasing costs and increasing efficiency 
in kitchen prep are the key ingredients that Fry factory 
offers.

PEI QUADRUPLE A TRADING INC.
Contact: Ashley Tai
Tel: (902) 200-2839
Email: ashley.peiqat@gmail.com
Website: www.facebook.com/pg/PEI-Quadruple-A-Trading-Inc

This trading company takes quality products grown or made 
in Prince Edward Island and exports them to another island 
— Taiwan. Although Taiwan is six times larger than P.E.I., the 
population is 24 million, which is a wonderful test market 
before expanding your business into China.

SUNAIR ENERGY SOLUTIONS
Contact: Karl Kenny    
Tel: (902) 394-2196 
Email: karl@sunair.ca
Website: www.sunair.ca

SunAir Energy Solutions (SES) is based in Canada’s green 
province, P.E.I. The company services residential, commer-
cial and agricultural clients throughout eastern and western 
Canada, with a sister company in Mexico. SES owners 
and staff have been involved in clean-energy solar and 
wind systems for over 10 years. The team has worked on 
hundreds of clean-energy solar and wind jobs throughout 
North America and Germany. Their certified and licensed 
staff loves working in this field and puts pride into offering 
customers services and products.

STORYBOOK ADVENTURES
Contact: Jana Hemphill 
Email: storybookstables1@hotmail.com
Website:  www.storybookadventures.ca

Storybook Adventures helps people connect with animals 
and nature in a fun, exciting and heartfelt way. In addition 
to 60-plus animals, the farm includes forest, fields, stream 
and marshland — the perfect outdoor classroom for recon-
necting with nature. Storybook Adventures offers horseback 
riding lessons, camps, field trips, birthdays, farm tours, pony 
rides, corporate/personal wellness and other special events 
that expose families to the transformative power of the 
natural world — a nice balance in today’s tech-rich culture. 

THE TEN SPOT
Contact: Kelsey MacDonald
Tel: (902) 370-2550
Email: charlottetown@thetenspot.com
Website: www.thetenspot.com 

The Ten Spot is the original anti-spa beauty bar, on a mis-
sion to make everyone feel like a 10. Everyone deserves 
to feel their best, all the time. The Ten Spot focusses on 
efficient yet impeccable services, and always goes the extra 
mile for guests. Chill out during your service with a deli-
ciously rich espresso or crisp glass of wine, while catching 
up on your Netflix favourites. You’ll leave feeling like a 10.

BLP GLOBAL SHOW LOGISTICS
Contact: Michael Ling  
Tel: (902) 676-5421
Email: mling@blplogistics.ca
Website: www.blplogistics.ca

This P.E.I.-owned company specializes in shipping logistics 
on a worldwide scale. BLP offers transportation by air, truck 
and ocean, as well as customs clearance services that are 
second to none. If you need transportation services, they 
encourage you to call or visit their website.

New Members' Program Media Partners

W E L C O M E  N E W  M E M B E R S !
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BUILD MY PEI HOME
Contact: Deborah Murphy  
Tel: (902) 388-1074
Email: info@buildmypeihome.com
Website: www.buildmypeihome.com

Build on our experience. Build My PEI Home connects cli-
ents with their network of Island resources. From real estate 
agents to builders, designers, craftsmen, artists and arti-
sans, food and supply producers, volunteer organizations, 
professional services and community members, Build My 
PEI Home knows who to turn to, what to ask, where to look, 
when to make productive decisions, why getting expert help 
is important, and how to make your P.E.I. home-building 
project efficient and fulfilling. 

ISLAND WATER TECHNOLOGIES
Contact: Rachel Paterson   
Tel: (902) 361-2085
Email: rpaterson@islandwatertech.com
Website: www.islandwatertech.com

Island Water Technologies (IWT) is a wastewater technol-
ogy company that has developed, and is now commercial-
izing, the REGEN wastewater treatment solution — focused 
on low-energy “IOT/smart” wastewater treatment. The 
REGEN solution was developed as the result of years of 
experience with fixed film materials, bioelectric sensors and 
next-generation water treatment solutions by the team at 
Island Water Technologies.

FIREHORSE STUDIOS 
Contact: Susana Rutherford
Tel: (902) 626-6600
Email: firehorsestudios66@gmail.com
Website: www.firehorsestudios.net

This custom stained-glass studio creates glass for residen-
tial, commercial and ecclesiastical projects. Firehorse offers 
more than 30 years of experience harnessing the power of 
colour, light and image. 

GREEN ISLE AIR HELICOPTER TOURS
Contact: Wendy McTaggert
Tel: (902) 954-1491
Email: wendy@greenisleair.com
Website: www.greenisleair.com

This Island-owned and operated helicopter tour company 
provides a unique aerial experience of P.E.I. Combine the 
thrill of a helicopter ride with the history and picturesque 
beauty that P.E.I. offers. Tour iconic landmarks such as 
lighthouses, the Confederation Bridge, red cliffs and white 
sandy beaches. Make those special occasions more memo-
rable — from birthdays, engagements, weddings, and golf 
getaways to private moments on the beach, Green Isle 
wants to make your dreams a reality. Standard and custom 
tours are available. 

HIGH VALLEY PLUMBING & HEATING INC.
Contact: Bradley MacAulay
Tel: (902) 940-6547
Email: highvalleypandh@gmail.com
Website: www.highvalleypandh.com

High Valley Plumbing & Heating is a family-owned and 
operated company located in Hazelbrook, P.E.I. From resi-
dential to commercial, and from renovations to service, 
the business can meet all of your plumbing and heating 
needs. With competitive rates and free estimates, High 
Valley Plumbing & Heating has been providing professional 
service to its valued customers since 2012. The company is 
licensed and Red Seal certified.

CORNWALL/CHARLOTTETOWN KOA
Contact: Donna Sentner
Tel: (902) 566-2421 or toll free 1-800-562-4194
Email: koa.cornwall@bellaliant.com
Website: www.cornwallkoa.com 

The Cornwall/Charlottetown KOA is a family camping and 
RV park with wide grassy RV sites, shady tent sites, rent-
able deluxe cabins, one-room cabins or RV’s. Take a dip in 
the heated Olympic-size pool, or play ping pong or pool in 
the huge activity centre. Take a tractor ride, go clam-digging 
or visit the recreation centre for daily fun and entertaining 
activities. For more details, call or check out the camp-
ground website.

EXPORT DEVELOPMENT CANADA 
Contact: Patrick T. Murphy, MBA
Tel: (902) 626-3037
Email: PMurphy@edc.ca
Website: www.edc.ca

Export Development Canada (EDC) is Canada’s export 
credit agency, created to support and develop Canada’s 
export trade by helping Canadian companies respond to 
international business opportunities. This self-financing 
Crown corporation operates at arm's length from the gov-
ernment. Export Development Canada provides insurance 
and financial services, bonding products and small busi-
ness solutions to Canadian exporters and investors and 
their international buyers. The organization also supports 
Canadian direct investment abroad and investment into 
Canada. Much of our business is done in partnership work-
ing with other financial institutions.  

STUDIO ROW
Contact: Nadya Judson, Owner/Operator
Tel: (902) 367-1932
Email: info@studio-row.com
Website: www.studio-row.com

Come and experience Atlantic Canada’s only indoor row-
ing studio, located in the old Myron’s and above Hopyard. 
Indoor rowing is sweeping the health and fitness industry. 
The WaterRowers at Studio Row use water to create 
dynamic resistance. High-intensity, total-body and motivat-
ing, each stroke uses 84 per cent of your muscle mass and 
nine major muscle groups. Rowing is a calorie-torching, 
muscle-sculpting intense workout with low impact on the 
joints. It is suitable for anyone. Studio Row loves making 
fitness fun for everyone!

UNKNOWNEXPLORERS SOFTWARE INC.
Contact: Leo Song
Tel: (902) 218-3859
Email: leo@unknownE.com
Website: www.unknowne.com

UnknownExplorers Software is not a business broker but 
an online platform for potential buyers and sellers of 
P.E.I. businesses. UnknownExplorers provides promotional 
support and helps people find the right business part-
ner in a simple and transparent way. Visit the site at  
www.Businessinpei.com

New Members' Program Media Partners

W E L C O M E  N E W  M E M B E R S !
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SEKISUI DIAGNOSTICS P.E.I. INC. 
Contact: Brian Stewart 
Tel: (902) 628-0978
Email: brian.stewart@sekisuidiagnostics.com
Website: www.sekisuidiagnostics.com

Sekisui Diagnostics P.E.I. Inc. produces in-vitro diagnostic (IVD) kits used in hospitals and 
medical clinics all over the world. If you or a loved one has routine blood work done, there is a 
good chance the test was made at our Charlottetown facility — our highly trained staff supplies 
over 1.5 billion clinical chemistry tests per year to the global healthcare market. Since being 
purchased by Sekisui from Japan in 2011, the firm has seen significant growth, adding over 
50 full-time jobs and boosting revenue over 125 per cent. There are also plans to expand the 
site and product lines to support growing demand.   

WHITESTONE CONSTRUCTION INC.
Contact: Tyler J. D. White
Tel: (902) 394-4702
Email: tylerjdwhite@gmail.com
Website: www.whiteconstruction.ca

Whitestone Construction doesn’t just build homes, they build relationships. Located in Prince 
Edward Island, the team of experienced carpenters puts you and your home first, because that 
is how it should be. Whether you’re looking for a commercial contractor, a new home, or just 
someone to build that deck you’ve always wanted, Whitestone has you covered. 

FOOD ISLAND PARTNERSHIP
Contact: Bryan Inglis  
Tel: (902) 367-4416
Email: bryan@foodislandpei.ca
Website: www.foodislandpei.ca

Food Island Partnership is an organization dedicated to the food industry on Prince Edward 
Island. It partners in projects with companies, industry partners, and research, development 
and technology institutions to further the growth and profitability of the food industry of Prince 
Edward Island. Projects can be in the area of product development, productivity and production 
technology and marketing for small to medium-sized companies. Food Island Partnership is 
the primary organization to spearhead provincial food branding and terroir initiatives, as well 
as to implement a food tourism strategy. 

DALLAIRE DESIGN SERVICES INC.
Contact: Gaetan Dallaire        
Tel: (902) 940-2872
Email: gaetan_dallaire@hotmail.com

Dallaire Design Services Inc. provides custom residential and commercial design services. The 
firm has been built on referrals and repeat clients. The focus is on the needs of customers. 
The firm strives for a finished product that is aesthetically pleasing and functional — and also 
maximizes energy efficiency. With the innovative use of a 3D model, rendered images and 
a virtual reality walkthrough experience, clients have the opportunity to truly visualize their 
custom-drafted plans come to life. 

WELCOME NEW MEMBERS!
LEARN MORE ABOUT YOUR CHAMBER BENEFITS

Receive exclusive discounts on fellow 
members’ products and services!

• Office supplies • Renovations
• Shipping  • Fitness classes 
• Accommodations  • And more!

Visit  
www.charlottetownchamber.com  

to learn more!

For more information, contact Kay Doherty, 
Membership Services Manager  
kdoherty@charlottetownchamber.com  
or (902) 628-2000 ext 229.

MEMBER2MEMBER
DISCOUNTS
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BUILDING YOUR
WORKFORCE
IN A MODERN DAY WORLD

By Megan Hunt

Working in an industry known as much for its ability to 
attract youth as its struggle with high turnover rates, 
Murphy Hospitality Group (MHG) is raising the bar on 
what it means to employ and grow the next generation 
of success stories. 

“When you look at Millennials and Generation Z, you 
have to understand that they have a lot of choices, so 
in turn, you must become an employer of choice,” says 
Kevin Murphy, president of Murphy Hospitality Group.

For this company, being an employer of choice means 
carefully developing a culture that has taken years to 
achieve its full potential. 

“You can’t just wake up one morning and say, ‘Today, 
we will have culture,’” Murphy quips. “It’s a commit-
ment from the owners, senior management and the 
front line, that you understand you’re contributing to 
something bigger than just your basic job functions, 
that you bring passion to everything you do, and that 

MURPHY HOSPITALITY GROUP  
OFFERS CULTURE OF SUCCESS  
FOR THE NEXT GENERATION
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no matter what, you’re going to have fun. When every-
one on the team eats, sleeps and breathes this culture, 
the attraction is undeniable.” 

Strong culture also creates a tight community, and 
that is exactly what the socially conscious next gen-
eration is looking for. They’re seeking experiences 
beyond the 9 to 5 workday and want to make con-
tributions to the greater good. As an example, “Self 
Love Saturday,” a fundraiser created and organized 
by Murphy Hospitality Group in conjunction with the 
Canadian Mental Health Association, wasn’t just an 
opportunity for the company to give back. It  also 
began an ongoing conversation about mental health 
in the workplace. As a result, Murphy Hospitality Group 
employees have had opportunities to participate in 
complimentary yoga and meditation classes, human 
resources training, personal finance seminars, many 
other fundraisers, and other opportunities focused on 
assisting with work-life balance and maintaining good 
mental and physical health.

Entrepreneurial by nature, Millennials and members of 
Generation Z want to be challenged with tasks beyond 
their job descriptions and offered opportunities to 
explore passion projects. For Alex Youland, recruitment 
and culture coordinator at Murphy Hospitality Group, 

this means being an active member of Charlottetown –  
Youth Matters, the city’s youth retention advisory 
board. 

“Many of our meetings take place during regular busi-
ness hours, and not only was it okay with MHG that I 
leave work to attend these meetings – it was encour-
aged,” says Youland. 

Kyle Panton, Murphy Hospitality Group chef from Sims 
Corner Steakhouse & Oyster Bar, has his passion proj-
ect in One Vision Farms, where the focus is on bringing 
local quality produce from farm to table with many 
MHG restaurants using his products. 

For employees with passion for their jobs, Murphy 
Hospitality Group can also help by offering plenty of 
opportunities for advancement and education. 

“The point here,” says Murphy, “is to recognize that 
by fostering a culture of letting go and trusting this 
younger generation, you’re opening the door to new 
opportunities and shaping your next group of leaders. 
At the end of the day, culture is not one thing; it’s every-
thing. It’s that simple, and it’s that hard.”

Kyle Paton, Chef, Sim’s Corner Steakhouse and Oyster Bar, 
Murphy Hospitality Group.

Alex Youland, Recruitment & Culture Coordinator with Murphy 
Hospitality Group.
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TREMPLOY MATCHMAKING HELPS  
BUSINESS FIND DEDICATED EMPLOYEES
By Lori Mayne

What if you could find an employee who loved the job, always showed up on time and remained fiercely loyal to 
your business? 

Brent Gallant sees those traits in clients at Tremploy — and their dedication forms a key part of their success on the 
job. “There’s always a demand for a good workforce,” Gallant explains.

Gallant works as development officer with Tremploy Inc., a non-profit organization that maximizes the potential of 
people with intellectual disabilities by helping them explore meaningful work. Through employment assistance ser-
vices (EAS), Tremploy matches clients with job opportunities and then provides coaching as the clients learn their 
tasks and new roles. 

“The job has to suit the person’s abilities,” Gallant explains, noting the ultimate goal is to make sure the client and 
job are a good match. “That’s what makes it successful.” 

Tremploy helps approximately 50 clients every year through these services. Initially, clients receive up to 13 weeks 
of job coaching while they train at the workplace. Even after this period, clients and employers have access to more 

Charlottetown Canadian Tire Team Members: Geoff Hyson, Jacob Myers and Aaron Clow.
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coaching if needed — for example, if the client’s job 
duties expand or change. 

“The great thing is that the companies tell our job 
coaches how they want and what they want done, and 
then we do the training at no cost to the company,” 
Gallant says. 

Tremploy further helps employers by letting them 
know about potential funding opportunities for training 
or employment.

As with any hiring, the employers choose whether 
to keep Tremploy clients on staff. Gallant says most 
employers do just that — with some asking for more 
referrals.

“The feedback that we get from companies is our cli-
ents are never late; they never miss work.”  Gallant says 
the assessment also ensures the employer finds the 
right person for the job.

“Because of the upfront assessment that we do, the 
person they’re getting not only has the skills to do it, 
but it’s something that they like to do. If you can hire 
somebody who enjoys their job, they’re more apt to 
stay. They’ll be more productive.” 

Charlottetown employers who have partnered with 
Tremploy include Canadian Tire and Leon’s.

Geoff Hyson, operations manager at Canadian Tire, 
says the store hired a Tremploy client to work in the 
warehouse. The staff member keeps part-time hours 
— cleaning, crushing cardboard and collecting carts.

“He’s very intent on doing a good job,” Hyson says, 
stressing the employee’s work ethic. 

Hyson describes an employee who comes in early — 
and one he does not need to supervise to make sure 
work gets done. “You don’t have to do that,” Hyson 
says. 

Kyle Hann, general manager at Leon’s Furniture, tells 
a similar story of hiring a Tremploy client to do light 
cleaning. 

“She’s very methodical,” Hann says. “She doesn’t miss 
anything. She has a great eye for detail.” 

Hann says the employee, who works about four hours 
a week, has seen her role expand to include shredding 
and office work. 

He sees the partnership with Tremploy as part of an 
employer’s role to ensure people grow and develop 
their skills. 

“As an employer, that’s your job,” he says.

In return, he says Leon’s has gained a valuable and 
fastidious employee. 

“Sometimes I don’t even get to see her because she’s 
so efficient!” he says.

Canadian Tire employee and Tremploy client, Jacob Myers.

Tremploy Inc.

If you can hire somebody who enjoys 
their job, they’re more apt to stay. 
They’ll be more productive.
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By Lori Mayne 

When Craig Mackie approaches a business about hiring 
newcomers, his proposal isn’t just about helping immi-
grants find meaningful work but it’s also focused on the 
benefits for the business. 

As an example, the executive director of the P.E.I. 
Association for Newcomers to Canada recalls speak-
ing with a manager about hiring newcomers for a chain 
store. 

“If you have a Chinese person who speaks Mandarin, 
who’s on the floor and at the cash, how do you think a 
Chinese person coming into your store is going to feel?” 
Mackie asked the manager. “Are they going to be more 
inclined to come into your store? Are they going to feel 
like they can talk to somebody about a purchase in their 
own language?” 

Mackie notes the manager quickly recognized the advan-
tages.

“It wasn’t to do us a favour to hire one of our clients.  
It was to do [the] business a favour.”

Helping newcomers find employment forms an 
important part of the work of the P.E.I. Association for 
Newcomers, which assists newcomers to settle in the 

province. During the last fiscal year, 580 clients sought 
employment assistance through the association, and 
430 of those clients found jobs. 

Mackie explains that employment assistance can involve 
help with resumes and cover letters, job searches or 
interview strategies — as well as networking, finding 
alternative careers or understanding the nuances of local 
hiring practices and work culture. 

On the other side of the equation, the association also 
helps employers — providing businesses with education 
on cultural sensitivity or partnering on job fairs. 

Mackie agrees hiring newcomers benefits the commu-
nity as a whole — namely by fuelling the population and 
workforce. 

“If we’re not replacing our own population, where are the 
people who are going to do the jobs, and pay the taxes, 
and buy the groceries and keep the economy going?” 

NEWCOMERS  
BRING NEW  
CUSTOMERS —  
AND NEW IDEAS

You Cheng, TD Bank – Queen Street.
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But Mackie suggests that businesses 
that hire newcomers ultimately boost 
their own competitiveness and growth. 

“Newcomers can give you insights into not only how to 
attract newcomers to your own business here in Canada, 
but they can also offer ways of doing things and possible 
inroads to selling products and services overseas that 
maybe hadn’t been considered.” 

Further, Mackie says a newcomer employee can also 
bring key industry knowledge and innovation: “If you 
simply ask the question, ‘How would you do this in the 
company that you worked at before?’ There might be a 
new way of doing it or a better idea.” 

Mackie suggests it’s not surprising that banks, real estate 
firms and car companies led the hiring of newcomers — 
because it’s simply good business. 

Jeff Likely, branch manager with TD Canada Trust in 
downtown Charlottetown, agrees. 

“We have a lot of newcomers to Canada 
coming to P.E.I., and they need a bank. 
So if we didn’t provide the comfort in 
being able to speak their language, 

then one of our competitors would.” 

Out of 17 staff at the branch, four speak languages other 
than English or French. 

Likely says speaking to clients in their first language can 
put them at ease — of critical importance when bank-
ing discussions often involve “big-ticket” matters like 
finances, home purchases, or investments.  

He adds that having newcomers on staff improves 
everyone’s knowledge of culture and the Island’s chang-
ing population. 

“We want to mirror and we want to represent the com-
munities we serve,” he says. 

19

TD Bank Employees Bill Harper, Rohan Pathak, You Cheng, Mark Zhou, Tyler Doyle.

Out of 17 staff at the 
branch, four speak  

languages other than 
English or French. 
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By Lori Mayne 

When a blizzard whips through downtown Charlottetown, 
employees at Invesco still have clients to help and trans-
actions to process. 

“A broker in Los Angeles is still doing business when 
there’s a snowstorm in Charlottetown,” explains Andrew 
MacDonald, the head of office for Invesco in P.E.I.’s capi-
tal. “So our business stays open to support our clients.” 

But most employees don’t have to wade through snow-
banks to get the job done. With Invesco’s work-at-home 

program and technology, most staff members can com-
plete their tasks without leaving their houses. 

“You can do everything you need to at home,” explains 
Kari Barnes, senior HR business partner. “It’s great to 
have that flexibility.” 

Approximately 350 people work at the P.E.I. location of 
Invesco, a global independent firm that offers finan-
cial investment products. Employee tasks range from 
serving clients through a contact centre, administering 
accounts and processing financial transactions, to pro-
viding technological support to other employees around 
the world.

FLEXIBLE WORKPLACE BENEFITS 
INVESCO AND ITS EMPLOYEES

Nancy Keeping of Brudenell is an Invesco employee that appreciates the company’s work-from-home program.
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Barnes says that 10 of the Charlottetown employees 
work from home every day, but approximately 80 per 
cent of staff has the ability to do the same either a day or 
two a week or on an “ad hoc” basis.

This workplace flexibility has an obvious benefit for a 
global company that needs to respond to clients, regard-
less if a nor'easter strikes Prince Edward Island. 

“On those days, we have nearly as much capacity as we 
always do,” MacDonald explains, noting the company 
can operate with minimal disruption. 

But the work-at-home program also has advantages 
— other than avoiding a harrowing commute — for 
employees. 

While the program doesn’t replace childcare, it does give 
added flexibility to staff with families. By staying home 
to work every now and then, employees may gain extra 
time and peace of mind on particularly hectic days. 
Staying home for a day might also help an employee to 
schedule a home repair or utility hook-up. 

Barnes agrees these benefits also prove attractive to 
single employees — who also have appointments, busy 
schedules and need for more flexible hours. “You get a 
little bit of extra time, as you are not commuting to and 
from work,” she explains. 

Barnes adds that working from home can sometimes 
give an employee more chance to focus on a task. She 
herself has worked from home when she wants to 
immerse herself in a project. 

“I can block off some time and work on that from home, 
and I find I’m really productive that way,” she explains. 
“When I’m in the office, I want to be really available and 
accessible to our employees.” 

In addition to the work-at-home program, Invesco pro-
vides flexibility through a variety of benefits that help 
staff with different needs and plans. The company offers 
employer-paid health benefits, a free in-house financial 

advisor, an employee assistance program, generous 
vacation and personal-day policies, and support for fur-
ther education.  

MacDonald says Invesco’s efforts to promote a flexible 
workplace help the company attract employees and 
keep them happy — an advantage as the firm continues 
to expand its workforce, particularly on the IT side. 

“Today’s workforce is looking for flexibility,” MacDonald 
explains. “The ability to offer that level of flexibility to 
employees goes a long way.” 

While the program doesn’t replace 

childcare, it does give added  

flexibility to staff with families.  

By staying home to work every  

now and then, employees may 

gain extra time and peace of 

mind on particularly hectic days. 

Staying home for a day might also 

help an employee to schedule a 

home repair or utility hook-up. 
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By Carol Horne 

It’s 2017, and that population bulge of Baby Boomers has “matured.” Employers are taking 
note, capitalizing on a rich resource of highly trained, responsible and energetic workers. More 
and more retirees are interested in working longer and remaining in the workforce, and they 
have much to offer an industry that often finds itself short on staff.

“The Tourism Industry Association of P.E.I. recognized a few years ago that mature workers 
could fill an employment gap in our sector,” says Kevin Mouflier, executive director of TIAPEI. 
“Our Passport to Employment program provides five weeks’ training to enhance skills and 
increase knowledge of the tourism industry.”

The Passport to Employment program 
targets individuals from 55 to 64 years 
of age who have an interest in secur-
ing employment in the tourism sector. 
This season, two Passport programs 
trained a total of 19 participants in 
Charlottetown and Montague, delivering 
a group of informed and enthusiastic 
potential employees to the Island work-
force. 

Joy Gallant, guest services director at 
Confederation Centre of the Arts, faces 
hiring challenges each year as she fills 
positions in the centre’s box office and 

front of house. “The roles are not necessarily full time, or traditional 9-to-5 day jobs,” says 
Gallant, “so we were thrilled to find a highly qualified candidate through the Passport to 
Employment program.”

Gallant points out the benefits often found in hiring mature workers. “Seasonality is a big fac-
tor,” she says. “Students are not usually available in spring or September or October. Also, we 
find that mature workers come with a wealth of life experience, a responsible attitude and 
flexibility for scheduling.”

PASSPORT TO EMPLOYMENT  
HELPS TOURISM EMPLOYERS  
HIRE MATURE WORKERS

The Passport to 

Employment program  

targets individuals from  

55 to 64 years of age  

who have an interest in 

securing employment  

in the tourism sector. 
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When asked if she would consider including other 
mature employees on the centre’s guest services team, 
Gallant replied with a positive, “Yes, most certainly. We 
think customer service can only improve by having an 
effective blend of employees from all backgrounds and 
experiences!”

Including mature employees on the team can also offer 
mentorship possibilities and overall guidance for other 
staff. Having succeeded in their careers, often in high-
pressure roles, Baby Boomer staffers have the advan-
tage of perspective and capable responses to crisis 
situations. 

PASSPORT TO EMPLOYMENT  
HELPS TOURISM EMPLOYERS  
HIRE MATURE WORKERS

Carole Leger, who works with the Confederation Centre of the Arts Front of House Department, is employed through the Tourism Industry 
Association’s Passport to Employment Program.
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By Wendy Drake 

The fastest-growing population in Canada and one 
that tends to stay close to their community, Indigenous 
people are an important source of our workforce today 
and into the future. 

Mi’kmaq Confederacy of P.E.I. (MCPEI) employment ser-
vices provides client-focused support to the Indigenous 
community by developing valuable employability skills – 
communications, teamwork, financial literacy and other 
soft skills. These services support youth and adults in 
their journey to education and/or employment.

The employment services matching process supports 
Indigenous youth and people looking to return to the 
workforce in accessing employment in P.E.I. Matching 
the skills, education and experience of the individual to 
the needs of the employer and ensuring the right work-
place environment for both parties are key to a success-
ful program. Full-time, part-time and seasonal employ-
ment opportunities are available. Employer supports and 
continual evaluation of the employer-employee relation-
ship are part of the services provided.

INDIGENOUS WORKFORCE AND 
EMPLOYERS SUPPORTED BY MCPEI 
EMPLOYMENT SERVICES

 Tyler Gould, Stan MacPherson and Keith Hansen of MacPherson, Roche, Smith.  Gould joined the firm through the Mi’kmaq Confederacy 
of PEI’s Employment Services program.
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Long-term employment, a stepping stone to training or 
education, and job shadowing are some of the objectives 
of the MCPEI employment program.

Successful long-term relationships have been estab-
lished, providing great benefit to the Indigenous worker 
and the employer. This is the case with MacPherson 
Roche Smith and Tyler Gould, who is from the Abegweit 
First Nation and a graduate of the bachelor of busi-
ness administration program at the University of Prince 
Edward Island.

Stan MacPherson, partner, explains that the firm hired 
Gould on a four-month contract to help with a consulting 
project. The contract was then extended by two months, 
before Gould became a full-time employee as part of the 
management advisory team.

“It was our good fortune to be introduced to Tyler by 
Betty Gordon from employment services at MCPEI to fill 
a temporary vacancy." 
 
"We were so impressed with his work ethic and positive 
attitude, his skillsets and his ability to work effectively in 
a team environment, that we hired him full time."  
 
"Tyler is a very quick study and a good communicator, 
and has demonstrated an ability to work with a mini-
mum of supervision. Tyler’s Indigenous roots bring a 
fresh perspective to the table, particularly when serving 
our Mi’kmaq clientele. He’s been with us for just over 
two years now, and we look forward to having him as a 
valued team member for many years to come!”

Program funding is provided by Employment and Social 
Development Canada.

MCPEI’s mission is to strengthen the Mi’kmaq people 
of P.E.I. by promoting knowledge and understanding of 
Mi’kmaq rights, culture and traditions; providing a com-
mon forum for P.E.I. First Nations to advance treaty and 
Aboriginal rights; developing capacity within First Nation 
communities; and working collaboratively with other 
government and community organizations dedicated to 
supporting the well-being of Mi’kmaq people.

"We were so impressed with his work ethic and positive 

attitude, his skillsets and his ability to work effectively  

in a team environment, that we hired him full-time." 

Tyler Gould, Consultant, MacPherson Roche Smith



Title Sponsor

Co-Chairs: Colin Younker & Vanessa Smith 
For more information or to volunteer, contact us at chamber@charlottetownchamber.com, 

call (902) 628-2000 or visit www.charlottetownchamber.com

G R E A T E R  C H A R L O T T E T O W N  A R E A  C H A M B E R  O F  C O M M E R C E

BizUnder40 is a networking program  
for young business professionals  
and entrepreneurs that provides  
opportunities for this group to  

connect and build their network.

Thanks to everyone who attended the BizUnder40  
Personal Wellness Panel & Social!
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RETAIL BEST PRACTICES
Earlier this month, PEI Connectors clients participated in a retail best prac-
tices information session. Facilitator Jennifer Ridgway shared advice for set-
ting up and operating a successful retail business on PEI, with an emphasis 
on location, product mix, signage, marketing, staffing and customer ser-
vice. With many immigrant entrepreneurs venturing into the retail sector, this 
was one of the program’s most popular educational sessions.

Jennifer is the owner of Luna Eclectic in the Confederation Court Mall and 
Moonsnail Soapworks on Water Street in Charlottetown; she also operates 

a seasonal location in Cavendish, and an e-commerce site. In 2016, she was the recipient of the Greater Charlottetown Area 
Chamber of Commerce’s Retail Excellence Award.

UPDATE

T H A N K  Y O U  T O  O U R  2 0 1 7 - 1 8  S P O N S O R S

Cox & Palmer

Bronze LevelSilver LevelFUNDING PARTNERS

A NEW LOOK –  
WWW.PEICONNECTORS.CA

PEI Connectors kicked off a new program year with a new 
look!  A redesigned website includes added features that 
promote client-owned businesses, and provides an online 
platform to celebrate client success stories.  A directory of 
client-owned businesses will provide Connector clients a 
space to promote their businesses, and provide information 
about the products and services they offer. 

PEI Connectors also launched a series of client success sto-
ries with articles introducing business owners and describing 
why they chose to invest in PEI.  Readers will learn about the 
immigrant operated business, as well as some of the chal-
lenges and successes they encountered along the way.  

Visit www.peiconnectors.ca to meet PEI Connectors cli-
ents and learn how they’re contributing to a diverse and 
innovative Island economy.

Visit www.peiconnectors.ca to learn more about PEI Connectors. peiconnectors@PEIConnectors

PEI Connectors facilitated over 1000  
introductions between immigrant  

entrepreneurs and members of the local 
business community during the 2016-17  

program year!
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www.peihrtoolkit.ca
@peihrtoolkit

FREE ONLINE HR RESOURCE DESIGNED  
TO ASSIST SMALL BUSINESSES

You’ll find information on:
Recruiting and retaining employees

Employers’ rights and obligations

Minimum wage, statutory holidays, standard work week

Employee benefit and compensation plans

Creating great workplaces

Funding support for HR needs

The PEI 
HRToolkit

NOVEMBER 15, 2017
DELTA PRINCE EDWARD

TITLE SPONSOR

2017 FINALISTS  
TO BE ANNOUNCED  

IN SEPTEMBER!

MEDIA SPONSORSVENUE SPONSORPRINT SPONSOR

@GCACCbuzz                       CharlottetownChamber
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BOOK YOUR BOOTH BY SEPTEMBER 15TH TO SAVE
EXHIBITOR RATE INCREASES $100 (+ HST) AFTER SEPTEMBER 15, 2017.

TO REGISTER, CALL THE CHAMBER AT (902) 628-2000 X 226

WWW.CHARLOTTETOWNCHAMBER.COM

 200,000
POTENTIAL

CONNECTIONS

 42,000SQ FT

OF EXHIBIT
SPACE

 2,500
ATTENDEES

125
EXHIBITORS

Media Sponsors Print Sponsor Partners

#BIZ2BIZ2017WWW.CHARLOTTETOWNCHAMBER.COM @GCACCBUZZ           CHARLOTTETOWNCHAMBER

Atlantic Canada
Opportunities
Agency

Agence de
promotion économique
du Canada atlantique
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ISLAND ADVANCE IS A VEHICLE FOR THE PRIVATE SECTOR TO SHOW  
LEADERSHIP AND TAKE ACTION IN THREE AREAS CRITICAL FOR GROWING  
P.E.I.’S ECONOMY: ENTREPRENEURSHIP, IMMIGRATION AND CAPITAL.

Wayne Carew, president of Confedera-

tion M&A, is the new chair of the Island 

Advance advisory board – a group of 

volunteer business leaders from across 

the province who champion entrepre-

neurship while guiding and supporting Island Advance 

events and initiatives.  

Wayne will continue the momentum established under 

former advisory board chair, Ron Keefe, who is the presi-

dent of the Regis Duffy Bioscience Fund. Island Advance 

and the Chamber wish to thank Ron for his leadership on 

this initiative dating back to 2013, and to express their 

appreciation of Wayne’s willingness to take on this im-

portant role.

Supporting newcomer integration and retention is a key 

priority for Island Advance. By hosting the second annual 

Advancing Island Connections West in Summerside on 

June 15, in partnership with PEI Connectors, Island Ad-

vance provided a forum for the Prince County business 

community to welcome over 80 newcomers and introduce 

them to business opportunities and supports throughout 

the area. Many important connections were made, and 

response from participants has been extremely positive. 

Stay tuned for the fourth annual Advancing Island  

Connections business showcase and networking forum  

at the Delta Prince Edward Island Convention Centre on 

November 30th.

Through storytelling and facilitating connections, Island 

Advance engages entrepreneurs, immigrants, investors, 

business support organizations, youth, government and 

educational institutions to celebrate, support and encour-

age entrepreneurship.

U P D A T E
@IslandAdvancePE             @Island AdvancePEI

www.islandadvance.ca

T H A N K  Y O U  T O  O U R  F U N D I N G  P A R T N E R S

Atlantic Canada
Opportunities
Agency

Agence de
promotion économique
du Canada atlantique

Island  Advance
celebrating, supporting, encouraging – entrepreneurship
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Lauchie MacDougall (chair) Daisies Fruit Bouquets Craig Dykerman BDO Canada LLP
Darin Foulkes Foulkes Productions Peter Mullins Freedom 55 Financial
Adrian Murray Results Marketing & Advertising Charity Hogan Cox & Palmer
Tim Butler Investors Group Financial Services Inc. Jeff MacKenzie Confederation M&A

P R I Z E  S P O N S O R S
3 Points Aviation
All About Golf
Anderson Creek
Avis
City of Charlottetown
Coast Tire
Connolly Financial Group
Cox & Palmer
Delta Prince Edward Hotel
DeltaWare Systems
Domino's Pizza
Downtown Charlottetown
ESSO

Family Vision Centre
Fox Meadows
Freedom 55
Gemini Print
Grand Senses Spa
Grand & Toy
Grant Thornton LLP
Hopyard
KKP
Macpherson Roche & Smith
Maritime Electric 
Moksha Yoga Charlottetown
Murphy Group of Restaurants

Murphy Group of Restaurants
Paderno
Property Guys
RDEE
Results Marketing
Rodd Hotels & Resorts
Royal Bank of Canada
Stewart McKelvey
The Gray Group
The Guardian
The Spa Total Fitness Centre
UPEI Athletics
WM&M
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1ST 
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FITZPATRICK 
& CO.
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B. WALSH  
HEATING LTD.

2ND 

PLACE

HOLLAND
COLLEGE

WINNERS

Title Sponsor

Hole Sponsors

Activity Sponsors

Print SponsorSignage Sponsor Media Sponsor Coffee Break Sponsor PartnerVolunteer Lunch Sponsor

Thank you!

Thank you to our sponsors!
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LOUISE VESSEY APPOINTED  
NATIONAL CHAIR OF 
PROFESSIONAL PHOTOGRAPHERS 
OF CANADA
Louise Vessey, MPA, SPA, was recently appointed to become 
the national chair of the Professional Photographers of Canada 
(PPOC). The last P.E.I. president was Alain Boily, who served 
from 1997-1998.  Michael Jessop was the last Atlantic Canada 
president, from 2003-2004.

Vessey has been a member of the Professional Photographers 
of Canada for 16 years and has earned her masters of pho-
tographic arts and service of photographic arts designations 
through entering image competitions and serving the associa-
tion through many volunteer roles on boards and committees 
over the years.

The Professional Photographers of Canada is our country’s 
leader in developing and maintaining the highest level of pho-
tographic excellence. Hiring a PPOC-accredited photographer 
assures you can feel confident you have hired a skilled profes-
sional. 

MEMBER NEWS

Louise Vessey

But it can be, when these issues arise:

•  Uncertainty around the rights of a common law spouse

•  Joint bank account ownership

•  A family member has been cut out of a will

•  There is a family business at stake

•  The capacity of the will-maker at the time of signing is in question

•  The power of attorney misused their power

•  There are children and a spouse from a second marriage

Proper planning can reduce the risk of court battles for your estate. 
We can help. (We can fight your court battles, too.)

COX & PALMER 
Contact: Tracey Corrigan 902 629 3909 

Project: PE Estate Litigation Ad 

Client: Cox and Palmer 

Size: 7.571” x 5.3” 

Insertion Date: August 2016 

Photos/Logos: Hi res

NOTE: All trapping is the responsibility of prepress

C M Y K

P R O C E S S  S E PA R AT I O N S

Death of a Loved One Shouldn’t Be a Reason to Go to Court

Robin K. Aitken 
Charlottetown 
raitken@coxandpalmer.com 
902.629.3910 

Jeffrey H. Leard 
Summerside 
jleard@coxandpalmer.com 
902.888.4570 

Ewan Clark 
Montague 
eclark@coxandpalmer.com 
902.838.5275 

Elizabeth (Libby) Shaw 
Alberton 
eshaw@coxandpalmer.com 
902.853.4175
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EXPORT DEVELOPMENT CANADA 
OPENS OFFICE IN P.E.I. TO HELP 
SMALL COMPANIES EXPORT
Export Development Canada (EDC) announced the opening of a 
Charlottetown office, which will bring EDC’s financing and risk-
mitigating solutions closer to businesses in the province.

There are an estimated 425 companies in the area that are 
either currently exporting or thinking about it. With over $1.32 
billion in export volume in 2016, P.E.I. has been growing its trade 
with international markets, and EDC intends to play a leading 
role in unlocking more of the region’s significant trade potential.

The potential for trade-related business growth in the region is 
particularly evident in sectors like agri-business, seafood and 
aerospace — all products and services that are in high demand 
globally. EDC has seen a marked increase in the amount of 
business undertaken by its customers in these sectors on the 
Island, which helped influence the decision to open this new 
office.

THE GUARDIAN WINS BREAKING 
NEWS AWARD FOR SCHOOL  
EVACUATION COVERAGE
The Guardian recently won the Atlantic Journalism Award for 
breaking/spot news reporting in print and online for its cover-
age of the province-wide school evacuation in September 2016.

Managing editor Wayne Thibodeau accepted the award during 
a gala reception and awards show at the St. John’s Convention 
Centre in Newfoundland and Labrador.

Thibodeau says it was an honour to accept the award on behalf 
of the entire team. He says on that day, while every school in the 
province was being evacuated, every person in the newsroom 
was working hard to ensure students, parents and the people 
of P.E.I. had the information they needed as quickly as possible. 
(Content derived from guardian.pe.ca) 

UPSTREET CRAFT BREWING 
INTRODUCES NEW LINE OF CRAFT 
SODA
Upstreet Craft Brewing has announced the introduction of 
Day Drift Craft Soda, a new line of craft soda that uses locally 
sourced, all natural fruit juices, herb and botanical infusions, and 
fair trade, organic cane sugar.

Day Drift will give Islanders a great-tasting, local alternative to 
popular soda brands. “We recognized the demand in our com-
munity for locally made products,” says CEO Mitch Cobb, “So 
we wanted to create soda using the same artisanal approach 
that has proven successful with beer.”

Upstreet set out a year ago and began by testing out various 
flavour profiles in their taproom. “We found that consumers 
were looking for something more interesting than traditional 
flavours,” says Cobb. The company has launched with three 
distinct flavours that include a Spiced Malt Cola, Strawberry 
Rhubarb Basil, and Apple Ginger Elderflower. 

Day Drift Craft Sodas are now available in restaurants and retail 
stores and the Upstreet Taproom. For more information visit 
their website www.daydriftsoda.com

MEMBER NEWS

Tired of unhealthy and 
questionable sources for the latest info?

Your stories - told fresh today!

Call 902-629-6003 or 902-629-6004 to subscribe

Today, we’re reaching more people than ever before - in print, digital 
and social media platforms. With a combined total weekly reader-
ship print and digital of 130,000 readers we play a dominant role 
leading the conversation in our neighbordhood, coffee shops and 
on social media.
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is 69% 
say they read a 

weekday Guardian

* 82% 
say they read 

our print or digital 
products weekly

*

7502087

a member of the Saltwire Network
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MEMBER NEWS
JUICE CO. OPENS  
SECOND LOCATION
Juice Co. has opened its second location at 475 University 
Ave., beside Thai Express. This location has a patio, eat in, 
and drive-thru options. Juice Co. will continue with its original 
location in the Charlottetown Mall, and is looking forward to 
celebrating its 10th anniversary this fall.

Customers are encouraged to stop in and try Juice Co.’s fresh 
food and drink!

Juice Co. new location 

BERNI WOOD WINS PRESTIGIOUS 
NATIONAL PHOTOGRAPHY AWARD 
Charlottetown photographer, Berni Wood, MPA, won the presti-
gious Best in Class Award for Commercial Industrial Photography 
at the 2017 National Image Salon Competition.  The winning 
entry “Laying the Power Cable” was photographed during a 
commissioned shoot by Maritime Electric Ltd in November of 

2016 while the new 
power cable was 
being installed under 
the Confederation 
Bridge.

A panel of mas-
ter photographers 
judged the best 
works submitted by 
professional photog-

raphers from across Canada. “Photographers must show 
extraordinary talent to win an award among such illustrious 
company,” said Charles van den Ouden, MPA, Chair of the 
National Exhibition Committee. “We were thrilled to see so 
many inspiring entries in the competition this year. The salon 
images clearly demonstrate the exceptional skill and quality 
that professionals bring to the medium of photography.”

THE MONTESSORI SCHOOL OF 
CHARLOTTETOWN HOLDS FIRST 
OFFICIAL DEDICATION CEREMONY
The Montessori School of Charlottetown held an official 
dedication ceremony with His Honour Frank Lewis to mark 
the location’s inaugural first school year. Sentiments about 
the history of Montessori education were celebrated with 
students, their families and special guests. Greetings were 
brought by Sean Casey, MP; Jordon Brown, MLA; Mike Duffy, 
deputy mayor; and Dr. Phillip Homburg. The ceremony includ-
ed a prayer by Mi’kmaq Elder Thirly Levi, and “The Honour 
Song” performed by the Heartbeat of Epekwitk Singers.

The Montessori School of Charlottetown takes great pride in 
being a part of the wider community. They appreciate every-
one’s time to come a celebrate their holistic, joyful, develop-
mental approach to education!

Dedication Ceremony

CREDIT UNION DEPOSIT 
INSURANCE CORPORATION  
WELCOMES ROB MACBAIN AS CEO
In the fall of 2016, the Credit Union Deposit Insurance 
Corporation (CUDIC) welcomed Rob MacBain as its chief 
executive officer. As the regulatory body providing oversight 
for Prince Edward Island’s credit unions, the corporation 

has an obligation to help protect 
the money that is on deposit in 
Prince Edward Island credit unions. 
Prior to his appointment as CEO, 
MacBain held a number of senior 
positions in the financial services 
industry — including branch oper-
ations, retail and small business 
banking, commercial banking and 
wealth management.

CUDIC CEO, Rob MacBain
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BENEFIT CHECK

DISABILITY BENEFITS  
DON'T HAVE TO BE ‘TAXING’

When your firm offers employee disability benefits, it's worth 
thinking about the tax consequences. The choices you make will 
determine whether employees will have to pay income tax on  
disability benefit payments they receive from your group plan. 
If you, the employer, pay any part of a disability premium, the 
employee will be required to pay tax on benefits received.  
It doesn’t matter whether your firm pays 100% of the premium  
or splits the premium payment with employees; an employee who 
receives disability benefits will owe income tax on those benefits.  

As a result, most firms arrange to have employees pay the entire 
disability premium. If your firm still decides to pay some, or all,  
of the premium, make sure your employees understand the tax 
consequences of any disability benefits they receive. Though 
insurance companies may deduct tax from disability payments,  
it may not cover the entire tax liability.

The Chambers Plan online administration utility includes an 
Employee Deduction Calculator that easily manages cost sharing 
arrangements with employees that can minimize any tax liability 
on disability payments.

Setting up your benefit plan doesn't have to be complicated,  
but it's definitely worthwhile to work with a competent group 
insurance advisor who's familiar with the possible pitfalls.  
And, once you've chosen your plan's benefits, a good employee 
communication program will ensure your staff know about the 
valuable coverages available to them. 

Brought to you exclusively by your Chambers  
of Commerce Group Insurance Plan® advisor.

To learn more about the Chamber’s group insurance  
plan benefits, please contact:

Shayne Connolly, Connolly Group
Phone: (902) 892-5433    Fax: (902) 894-3863
Email: Shayne@connollygroup.ca
Website: www.chamberplan.ca

Business After Hours  
provides a casual  

environment for Chamber  
members and guests to 
meet, exchange ideas,  
and build connections.  
These monthly socials 

take a relaxed approach  
to networking.

DALVAY BY THE SEA
Thursday, May 25, 2017

CHARLOTTEOWN BEER GARDEN
Thursday, June 22, 2017
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JUNIOR ACHIEVEMENT NEWS

Marc Leblanc, president of Credit Union 
Managers Association 

Junior Achievement of P.E.I. is 
proud to announce another suc-
cessful year delivering 240 pro-
grams to 5,000 students across 
Prince Edward Island. This would 
not have been possible without the 

support of our amazing volunteers, contributors and 
the schools in our communities. 

Our success is a direct result of the generosity of over 
200 Island volunteers and the companies that they 
work for. We would also like to say a special thank you 
to Credit Unions! This year, Credit Unions is being rec-
ognized as our Volunteer Company of the Year for hav-

ing contributed the most volunteer hours or program 
deliveries from any one organization.  

Your contributions and support make a lasting, mean-
ingful impact on Island youth. It is because of you that 
we are able to continue preparing our Island youth 
to become the next generation of skilled employees, 
entrepreneurs and business leaders.  

LET THEIR SUCCESS BE YOUR INSPIRATION!
For more information on how to become involved,  

please contact our volunteer and business development  
manager, Sheri MacInnis at smacinnis@japei.org,  

by phone at 902-892-6066, or visit www.jacanada.org/PEI

JUNIOR ACHIEVEMENT OF P.E.I. WOULD LIKE 
TO THANK YOU FOR YOUR SUPPORT!

“Holland College has launched the 
careers of countless Islanders who 

are working, leading, and 
innovating in almost every industry 

imaginable. As alumni ourselves, 
we recognize the value of our 

Holland College every single day.” 
 Jamie Hill & Cheryl Roche  

 Holland College Foundation Board Members                                 
& Proud Holland College Alumni  

                                                              
Holland College benefits ALL 

Islanders … make a gift to 
YOUR Holland College today! 

Student financial aid, teaching and learning resources, campus revitalization … every gift is meaningful.                                                                                        
Visit hollandcollege.com or call 902.566.9590 to learn more! 



WE’VE 
BEEN IN 
THE

“Really, you can 
have it printed 

and delivered by 
Tuesday?”

BUSINESS 
FOR 32 YEARS

“Seriously, 
you can cover 

my entire store 
wall using that 

design?”

“Are you sure 
about the price... 
we thought 5,000 
would cost a lot 

more than that?”

PRINTING | SIGNS | DIGITAL | MAILING
...miracles at no extra charge!

91 Euston Street, Charlottetown, PE  C1A 1W3  |  902 892 0156   info@kkpei.ca   www.kkpei.ca



Advertising • Branding • Broadcast Media Development • Campaign Development • Copywriting • Corporate Communications

Digital Media Production • Graphic Design • Illustration • Marketing Planning & Research • Media Planning & Buying • Public Relations

Social Media & Digital Marketing • Web & Interactive Media Development • Strategic Planning

a       902.629.2375        getus@resultsinc.c  www.resultsinc.ca 

Online & Interactive

Catalogues & Magazines

Radio

Brochures & Rack Cards

Newspaper & Reports

Banners & SignageFull service marketing, 
advertising and 

communications agency.


