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Minimize risk,
maximize growth.

Prince Edward Island is home to some of the most
successful owner-managed businesses in the country.
These businesses started small and relied on exceptional
legal counsel on their path to growth.

With the ability to provide legal services to clients in both
English and Mandarin, associate Chenchen Yu works with
partner Margaret Anne Walsh to build strong relationships

across the business community. Together, they advise
clients on thinking big, while starting small.
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PRESIDENT & CEO MESSAGE

Welcome to our special municipal election edition of Voice of Business magazine. We're pleased to present high-
lights of the economic development platforms of mayoral candidates in three of our Island's largest municipalities,
Charlottetown, Cornwall and Stratford. The municipal election is November 5th, and a vision for economic develop-
ment in our capital region will very much be on the ballot. Don't forget to join us for our City Mayoral Candidates
Debate happening on Thursday, October 25t at Memorial Hall in the Confederation Centre of the Arts, and be sure
to get out and vote!

This issue also marks Small Business Week 2018, an annual celebration of entrepreneurship in our community and
across the country. It's a chance to honour the significant economic contributions of small business in our commu-
nity. At the Greater Charlottetown Area Chamber of Commerce, we believe that small business means big business
in PE.I. and here's why:

- PE.l. is home to close to 6,000 small businesses - the second highest number per capita of all Canadian
provinces, second only to Alberta.

- Small businesses employ 38,000 people or one in every four Islanders (50% of the working population).

- Small businesses account for 93% of private-sector employment in our province.

There's no question that the momentum PE.I. has seen over the last number of years is a direct result of hard-work-
ing and dedicated entrepreneurs who are driven to succeed. This is aligned with business-friendly public policy and
support from government at all levels, which will continue to grow business confidence for the future.

So how do we continue to build on this momentum to ensure continued economic prosperity?
There are a couple key areas for us to consider.

- Workforce Development — Our current workforce demographics are aging and this has a direct impact on the
labour market and our local economy. Attracting new talent through immigration and retaining our youth is
critical for businesses to address current and future labour needs. Generation Z, the largest generation in
history, will soon be entering the workforce. We need to ensure they are well prepared with the right skills
to be positive contributors to the labour market.

- Competitiveness — Businesses who have a competitive advantage increase their likelihood of success. When
it comes to recruiting new businesses to the province or encouraging entrepreneurship within the province, the
same principle applies. PE.I. can attract more businesses and increase economic growth by improving its own
competitive advantage. The Chamber continues to lobby government to lower small business and corporate tax
rates (which are among the highest in the country). Making it easier for an entrepreneur to start and grow their
business translates into more tax revenue, business attraction and expansion, higher wages and more jobs.

So this week and every week, consider small business and the contribution they make to our province. Small busi-
nesses donate to local sports teams and charities, they employ our family and friends, and they work hard to build
our economy. They give back, they take risks and they inspire a new generation of entrepreneurs. Small businesses
start small but think big - let's celebrate, support and encourage them in their work.

tﬁt/&mw

Jennifer Evans
2018-19 Board President

s st WG

Penny Walsh-McGuire
Chief Executive Officer
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OCTOBER

LUNCH & LEARN
WORKPLACE ERGONOMICS
Wednesday, October 10th, 2018
12:00 PM — 1:00 PM
Location: GCACC Boardroom
Speakers from 3M and ergoCentric
Title Sponsor: Grand & Toy

SIZSSIZ

EXPO

13TH ANNUAL BIZ2BIZ EXPO
Thursday, October 18th, 2018
10:00 AM - 4:00 PM
Location: Eastlink Centre

Title Co-Sponsors: Stewart McKelvey
& Arsenault Crozier

PRESIDENT’S

zw%;oe

A WARDS

PRESIDENT'S EXCELLENCE
AWARDS
Wednesday, November 14th, 2018
6:00 PM - 9:30 PM
Location: Delta Hotels by Marriott Prince Edward
Title Sponsor: Atlantic Lottery

OCTOBER

BUSINESS AFTER HOURS SOCIAL
Wednesday, October 17th, 2018

4:30 PM — 6:30 PM

Host & Location:
Red Shores - Top of the Park

Title Sponsor: flypei

Advancing

Island EXPAND YOUR
Connections | BUSINESS WORLD

ADVANCING ISLAND CONNECTIONS

Thursday, November 22nd 2018

8:30 AM - 12:00 PM

Location: Delta Hotels by Marriott Prince Edward
Title Sponsor: Sunrise Group

For more information visit www.aicpei.ca

ety Aoptn

PRESIDENT'S HOLIDAY RECEPTION

Wednesday, December 5th, 2018
5:00 PM - 7:00 PM

Location: Confederation Centre
Title Sponsor: Eastlink

O@CHTOWNCHAMBER OCHARLOTTETOWNCHAMBER CHARLOTTETOWNCHAMBER 5
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BIZ2BIZ EXPO

THURSDAY
OCTOBER 18, 2018
10 AM. -4 PM.
WWW.CHARLOTTETOWNCHAMBER.COM EASTLINK CENTRE
CHARLOTTETOWN

@ cHARLOTTETOWNCHAMBER ) @CHTOWNCHAMBER #BIZ2BIZ2018
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KEYNOTE SPEAKER

MANJIT MINHAS

FOUNDER OF THE 10™ LARGEST
BREWERY IN THE WORLD AND
CO-STAR OF CBC’'S DRAGONS’ DEN.
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MORE THAN A START UP LOAN.
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The annual Biz2Biz Expo is Atlantic Canada’s Premiere business to business showcase
and networking event. The Expo is held during Small Business Week and provides
Chamber members with the opportunity to showcase their products and services.

Media Sponsors Print Sponsor Internet Sponsor Exhibitor Bags Sponsor Photobooth Sponsor Volunteers Sponsor
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SETS OF EYES.

WEEKLY REACH,
COMBINED PRINT AND DIGITAL.

Vividata Q3,2017
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A GREAT MESSAGE DESERVES
AN AUDIENCE.
ACCELERATING  |NVEST IN YOUR FUTURE

The Guardian reaches more people than ever before, making sure your
ECONOMIC SMALL BUSINESS INVESTMENT GRANT

message is seen by more of the right people. To advertise with The Guardian
DEVELOPMENT Call ane of our Business Develapmant Officens call 902-629-6000 or email sales@theguardian.pe.ca.
todoy 1o find out if you are eligiblel

Telephone: 902-368-6300 @he Guardian
Toll-free: 1-800-543-3734 Conversations matter. Stay Involved.

UPEI NOW HAS TWO MBA PROGRAMS!

Executive MBA and
MBA in Global Leadership

902-566-6474 mba@upei.ca e
] ; Every opportunity. e Egant
upei.ca/emba upei.ca/globalmba @ ISLAND

One place. UNIVERSITY
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CHAMBER RESPONDS
TO USMCA AGREEMENT

The Greater Charlottetown Area
Chamber of Commerce welcomes
the United States-Mexico-Canada Agreement (USMCA),
describing it as a relief for Chambers members who have
been searching for much-needed clarity and predictability in
the relationship with Canada's NAFTA partners. The Chamber
does, however, register concern with the following areas of the
agreement:

* The new $150 de minimis limit for duty-free online pur-
chases and $40 sales tax exemption that may create a
competitive disadvantage for local retailers.

+ Changes to the allowance of United States dairy and poul-
try products in Canada and the impact it has on the local
industries.

+ The need for clarity on how the agreement addresses the
existing tariffs on Canadian steel and aluminium, as well
as how it will ensure that tariffs and quotas upon Canada's
auto sector exports will be avoided.

The Chamber congratulates Minister Freeland and Canada's
negotiating team for delivering a tri-lateral agreement, howev-
er, urges that moving forward, Canada is not solely dependent
on one trading partner. The Chamber recommends that the
federal government look for ways to diversify Canada's trading
partnerships through agreements like CETA and CPTPP.

Given the breadth and scope of USMCA, the Chamber will con-
tinue to review this new agreement to determine its full impact
on the local business community.

CANADIAN CHAMBER UNANIMOUSLY
PASSES RESOLUTION TO ATTRACT AND
RETAIN INTERNATIONAL STUDENTS
THROUGH CANADIAN WORK EXPERIENCE

The Greater Charlottetown Area Chamber of Commerce is
pleased the resolution they co-sponsored in support of the
recruitment and retention of international students in Canada
passed unanimously. Submitted by the Fredericton Chamber
of Commerce, the resolution was debated by chambers
across the country at the Canadian Chamber Annual General
Meeting held in September 2018.

Jurisdictions across Canada are continually searching for
ways to attract and retain more international students. A sig-
nificant barrier to these efforts are policies that make it more
difficult for international students to obtain work experience
while attending Canadian post-secondary institutions.

The recommendations to the federal government were:

Allow international students attending either a public institu-
tion or private institution in any province or territory, that is
registered on the Designated Institution list, to:

1. Qualify for the Canada Summer Jobs program;

2. Participate in voluntary co-op terms and internships
without obtaining a separate work permit;

3. Count all time spent in Canada as an international stu-
dent towards citizenship eligibility (i.e. increase from half
time to full time).

From left: Chamber Vice-President, Dawn Binns, President, Jennifer Evans,
CEO Penny Walsh-McGuire, and Director of Policy and Communications,
Sheryl MacAulay attended the 2018 Canadian Chamber of Commerce AGM

MANJIT MINHAS, BEER
BARONESS AND CBC
DRAGON TO DELIVER
KEYNOTE ADDRESS

AT BIZ2BIZ EXPO

The Greater Charlottetown Area Chamber
of Commerce is pleased to present
Manjit Minhas as they keynote speaker
at the 13th annual Biz2Biz Expo on Thursday, October 18, 2018.
The keynote address will take place at 11 a.m. at the Eastlink
Trade Centre.

Manjit Minhas is an entrepreneur and judge on CBC's Dragons'
Den. Minhas runs the 10t largest brewery in the world — a
brewery she helped build from scratch. Her unprecedented
success demolishes stereotypes, surprised her competitors
and cleared a path for entrepreneurs of every age and gender.

Minhas has been able to do what few ever thought possible —
break into the notoriously competitive and male-dominated
beer and spirits industry and grow her company to incred-
ible success. She's been profiled in Maclean's, The Globe and
Mail and on The National and was recently named one of
Canada's Top 40 Under 40, a distinction honouring outstand-
ing Canadian leaders.

"An entrepreneur’s passion is what gets you through every day
and it also helps you see the bigger vision,” said Manjit Minhas,
“If you have a dream, absolutely, you can live it."

8 The Voice of Busines
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59 BLUE SEA
—_— B
BLUE SEA EDUCATION LTD.

Main Contact: Alex Li

Email: liwenhuipei@gmail.com

Telephone: (902) 626-8309

Website: facebook.com/BlueSeaEducation

Blue Sea Education Ltd. has been established for five
years with five locations in Beijing, China and features
English classes, elementary and middle school tutor-
ing, and artistic skill training classes. We have an
elite team with expert teachers from China, Austria
and Canada. We promote advanced internationalized
teaching concepts, with unique teaching approaches
including both online and offline classes. Our goal is
to cultivate students with creative thinking and inter-
national perspective.

SUMMER STREET CREATIVE

Main Contact: Stephanie Perreault-Bittner
Email: steph@summerstreetcreative.com
Telephone: (780) 667-4318

Website: summerstreetcreative.com

Summer Street Creative is a graphic design business
specializing in branding and brand strategy. Summer
Street Creative's mission is to help small businesses
find their style and confidence through expert design
and strategic brand implementation. We want to be just
as obsessed about your brand as you are!

snapd<%:

SNAPD MEDIA

Main Contact: Keith MacLean
Email: pei@snapd.com
Telephone: (902) 940-7151
Website: pei.snapd.com

snapd Inc. is your connection to your community. We
are an organization that specializes in community-
based advertising, public relations, networking and
marketing initiatives. Our media vehicles are photo-
graphically rich, and free to consumers, showcasing
the life, entertainment and overall spirit of PEI. We use a
business model that emphasizes customer service and
relationship building, technology, marketing savvy and
attention to detail to deliver our products across print,
web and other visually dynamic media.

enviro, Mastefs.

Newrtmermc RS Te
LAWN CARE

ENVIRO MASTERS

Main Contact: Keith MacLean
Email: pei@enviromasters.com
Telephone: (902) 940-7151
Website: enviromasters.com

Enviro Masters is a franchised lawn care company spe-
cializing in organic pesticide control. Enviro Masters
has been the leader in most areas with a pesticide
bylaw. The PEI franchise provides full service lawn care
including core aeration, power rake/dethatch, over-
seeding, fertilizer spreading, insect control, weed con-
trol and lawn repair. The Enviro Masters team is pas-
sionate about making your lawn the best on the street.

o\ Maio
ﬁ' Marian’s
(- DINER

MAID MARIAN'S DINER

Main Contact: Stephanie Drake
Email: maidmarians@pei.aibn.com
Telephone: (902) 566-4641
Website: maidmariansdiner.ca

Maid Marian's Diner has been a favourite dining spot
for Islanders and visitors for over 30 years! We have all-
day breakfast, and both daily and weekend specials. We
make homemade pies in-house, and we are well-known
for our old-fashioned milkshakes. We are locally owned
and operated, and employ approximately 45 Islanders.
We pride ourselves in supporting local suppliers.

Up

Management Co.

THE SADDLE UP MANAGEMENT CO.

Main Contact: Scott C. Ferris

Email: scott@saddleupmanagement.com
Telephone: (613) 983-4242

Website: saddleupmanagement.com

The Saddle Up Management Co. provides customer
profiling, market intelligence and lead generation ser-
vices for companies looking to grow sales. Our target
clients are companies with products or services chal-
lenged with growing their business as they lack the skill
sets to understand who their customers might be, what
markets will offer the greatest opportunities and to
source potential sales leads. We empower companies
to focus on their core competencies and take on the
work that will grow their business.

oo

FURROW CONTENT

Main Contact: Marla Morrison
Email: marla@furrowcontent.tv
Telephone: (902) 315-1279
Website: furrowcontent.tv

Furrow connects brands and people through thought-
provoking creative content. The in-house team is
a group of imaginative and resourceful filmmakers,
photographers, directors, and producers who create
content for commercials, short documentaries, social
media, fundraising, and pre-rolls.

Gocanna

GOCANNA

Main Contact: Shaman Ferraro
Email: info@gocanna.ca
Telephone: (902) 218-2129
Website: gocanna.ca

We are an independent business review and consumer
guidance group helping Island businesses accelerate in
the cannabis tourism industry. Our turn-key member-
ship packages guide you through the legal cannabis
framework, staff training and to identify value-added
services that grow your business. From development
coaching to marketing and consumer experience, we
are Canada's cannabis tourism guide.

CANGREXTII

OFFICESUPPLIES
CANGREAT INTERTRADE INC.

Main Contact: Ron Luo

Email: cangreatii@outlook.com
Telephone: (902) 314-6839
Website: cangreatii.com

Established in 2018, Cangreat Intertrade Inc. focuses
on office supplies and is expanding the global import
and export business. We have built a long-term coop-
eration with EZselection.ca. EZ selection authorized
our company as the exclusive distributor. We provide
high quality office supplies with competitive prices,
typically toner and ink cartridges, printers, label writers.
Our mission is to serve you better. Visit our website at
cangreatii.com or call us at (902) 314-6839.
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CITY.OF CHARLOTTETOWN MAYORAL
CANDIDATES BUSINESS DEBATE

PHILIPiBROWN KIiM I;EVINE JAMIE LARKIN CECIL VILLARD

Moderated by Jennifer Evans THURSDAY, OCTOBER 25™

General Manager
of Ocean 100/Hot 105.5 and 7:00 - 9:00 PM

2018-19 GCACC Board President
Oarc FHESICEn MEMORIAL HALL
CONFEDERATION CENTRE
OF THE ARTS
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JUNIOR ACHIEVEMENT NEWS

JA PEl ANNOUNCES VOLUNTEER OF THE YEAR 2017-2018

ADRIAN MURRAY

JA Prince Edward Island would
like to extend a huge thank you to
all companies, organizations and
individuals who were generous
enough to contribute their valuable
time, expertise and enthusiasm
to Island students who partici-
pated in JA programs during the
2017/2018 school year. Without
their help we would not have been
able to deliver over 270 programs
to over 5,500 students across PEIl. Thanks to the dedica-
tion of our many energetic volunteers, JA Prince Edward
Island has been able to successfully grow our curriculum
based program delivery focused on financial literacy, work
readiness and entrepreneurship.

Each year JA PEI recognizes the efforts put forth by
our volunteers by selecting the volunteer that has gone
above and beyond to make a significant contribution to
our organization and the future of young people. We are
thrilled to announce our 2017/2018 school year recipient
is Adrian Murray.

“Through the Company Program, | really enjoy working
with students and teachers in developing a successful
small business in a short time frame. I've seen some great
ideas implemented during my time and it feels great when
they succeeded.” — Adrian Murray

Congratulations Adrian! Your dedication and enthusiasm
is sincerely appreciated by JA and our Island Youth!

LET THEIR SUCCESS BE YOUR INSPIRATION!

A JA Prince Edward Island

For more information on how to become a volunteer with JA,
please contact Sheri Maclnnis, Business & Volunteer Development

Manager at (902) 892-6066 or by email at smacinnis@japei.org

Your convenient

We would be
more than happy
to provide you

a car with

the most flexible
conditions.

|

locally
yours

local car rental company...

W& PE| CARREN

;f."{.

18 Queen St,
Charlottetown, PE C1A 4A1
www.peicarrental.ca

AL




STRATFORD VOTES

On Monday, November 5, 2018, Stratford residents will go to the polls to vote for their

local municipal government.

As one of Canada's fastest growing towns, Stratford has a lot of celebrate. With this
growth, comes new opportunities for economic development and business expan-
sion. Further, it requires a well-considered plan for the future of the town. We asked
the Town of Stratford mayoral candidates to share their vision for the future of

Stratford, and why they are the right person to make their vision a reality.

At the time of publishing, the Town of Stratford had three candidates vying for the
role of Mayor of Stratford: Jody Jackson, Sandy McMillan and Steve Ogden.

12| The Voice of Busines FALL 2018 WWW.CHARLOTTETOWNCHAMBER.COM



JODY JA(

’KSON

Stratford Mayoral -,Ca'ndi'daté__ i

1. What skills and experience would make you a good
candidate for Mayor? Also, why are you running for
Mayor?

| believe my strong background in governance and public
policy development in the public service has provided me with
the necessary skills to be a successful Mayor. Through this
work, | have gained valuable experience in strategic planning,
government relations, financial stewardship and effective
stakeholder consuiltation, all of which are essential to good
governance.

I am running for Mayor because | believe Stratford could
benefit from new ideas, my positive energy and my desire

to see Stratford reach its full potential as a Town. | also want
to make sure that Stratford taxes remain affordable for both
residents and businesses.

2. If elected to office, what would you do to encourage more
commercial development in Stratford?

My first order of business would be to re-establish the position
of Economic Development Officer within the Town. This
position would serve to promote Stratford as an excellent
market in which to do business. This dedicated resource
would also work collaboratively with the GCACC, other
municipalities, the province and the federal government to
ensure that Stratford capitalizes on economic development
opportunities that could benefit our town. | would also look at
all current Town of Stratford bylaws and policies to ensure that
we reduce red tape and are as business friendly as possible.

3. Stratford is the fastest growing municipality in PE.l. and
thus is facing pressure in terms of urban planning. With
regards to urban planning, what would be your priority to
support continued population growth?

Given the scarcity of land within our town boundaries, | feel it
is vitally important to re-examine our Official Town Plan
immediately to determine if it is still relevant, given the
continued residential growth and rapidly changing business

landscape within the Town. The lack of available/affordable
land for commercial development has provided an
unnecessary barrier for entrepreneurs looking to start a
business in Stratford. We also need to be open to higher
density residential development in under-utilized areas of the
town so that we can reduce sprawl and develop our town
more efficiently and effectively.

4. Charlottetown Area Development Corporation (CADC)
is an economic development entity with a mandate to
provide innovation, investment, and expertise for
individual projects of economic and social benefit that
government or the private sector are not prepared to
execute alone. The provincial government has announced
its intention to dissolve CADC. Do you think the capital
region (Stratford, Cornwall, and Charlottetown) needs its
own economic development entity to act as a catalyst with
governments and the private sector? Why or why not?

While the CADC has had some measure of success over the
years, | believe it is time for a different economic development
model for the capital region. Under the CADC model, Stratford
held a 2% share and as such, got very little value out of the
Corporation which saw the majority of developments occur
in Charlottetown. | believe that each municipality should

work independently to develop economic development
opportunities that benefit their residents and to explore,
where possible, cooperation on items of regional importance
such as active transportation, recreational facilities and utility
infrastructure.

5. What do you feel is the number one opportunity to support
continued economic growth in the capital region?

| believe the biggest opportunity for continued economic
growth in the region is for all levels of government
(municipal, provincial and federal) to maintain competitive
business and property tax rates, to reduce red tape and
over-regulation where possible, and to support local
businesses when procuring products and services. While
large scale retail and residential developments are essential
to economic growth, | also believe that municipalities should
continue to encourage small business growth to ensure our
business community remains diverse and responsive to all
possible market conditions.

() @CHTOWNCHAMBER
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SANDY MCMILLAN

1. What skills and experience would make you a good
candidate for Mayor? Also, why are you running for
Mayor?

Qualifications: 2 terms as a Stratford Town Councillor, former
Deputy Mayor. BBA; BA; RN (Ret'd). A 25-year career in the PEI
Real Estate Industry, affording a unique appreciation of the
value residents place on their property investments. Travel to
many countries from which our Newcomers originate,
including: Iran, India, Russia, China, Afghanistan and Japan.

A passion for our community, a commitment to serve as a full
time Mayor, a sense of humour!

As Mayor, | am challenged to move our Town along the
continuum towards becoming a full-service community,
without compromising those urban/rural elements which have
contributed to our success.

2. If elected to office, what would you do to encourage more
commercial development in Stratford?

Although there is an argument for allowing market forces to
drive commercial development, early in my term | would like
to explore the efficiency of hiring an Economic Development
Officer.

As Mayor, | will convene a series of sector specific roundtables
with members of the GCACC soliciting advice and valued
direction. Early in our term Council will implement policies and
regulations ensuring the availability of an adequate work force.
We will seek to build on the recently announced community
campus proposal by exploring opportunities to bring
post-secondary facilities in Stratford.

3. Stratford is the fastest growing municipality in PE.l. and
thus is facing pressure in terms of urban planning. With
regards to urban planning, what would be your priority to
support continued population growth?

Stratford's most pressing urban planning issue is its lack of
affordable housing for young families earning at or slightly
above a minimum wage.

As Mayor, my first order of business will be to develop a formal
policy addressing this deficiency and implementing bylaws
which lead to real solutions making available affordable rental
units and home ownership. Without these we will be missing

a work force component integral to a viable commercial/retail
sector.

Stratford Mayoral Candidate

At the same time, our focus must remain on: guaranteeing
K-12 schooling within our borders; fostering seamless integra-
tion of Newcomers; ensuring seniors affordable opportunities
to age in place.

4. Charlottetown Area Development Corporation (CADC)
is an economic development entity with a mandate to
provide innovation, investment, and expertise for
individual projects of economic and social benefit that
government or the private sector are not prepared to
execute alone. The provincial government has announced
its intention to dissolve CADC. Do you think the capital
region (Stratford, Cornwall, and Charlottetown) needs its
own economic development entity to act as a catalyst with
governments and the private sector? Why or why not?

A locally coordinated approach to economic development in
the Capital Region would be my first choice based on a posi-
tive Council experience in 2008 when CADC partnered with
Stratford on the initial stage of our waterfront development.

One strong voice rather than three smaller competing voices
allows for timely, creative responses to regional opportunities
for development which have the potential to benefit the Island
as a whole.

5. What do you feel is the number one opportunity to support
continued economic growth in the capital region?

The fastest growing industrial sector in the world is focused on
finding solutions, both high and low tech, to climate change.

The Capital Region, in its quest to establish meaningful
year-round employment contributing to retention of Island
youth, would be well advised to work in collaboration with our
post secondary institutions, IT sector, and primary industries

to develop a ‘centre of excellence’ built upon the green industry
imperative.

Under my leadership, Stratford would continue its progress
toward finding sustainable solutions in aid of municipal
governance and be a committed and supportive partner in this
Capital Region endeavour.
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Stratford Mayoral Candidate

1. What skills and experience would make you a good candi-
date for Mayor? Also, why are you running for Mayor?

| have eight years' experience as Town Councillor, and nine
years as a member of the Keppoch-Kinlock Community
Council. I have 36 years' experience in public administration
(Federal Government) where | led award-winning projects
(Heroes Remember website which won a Gold Medal at the
1995 National Government Technology Conference); secured
a $2.5 million Heritage Canada grant; and won the Deputy
Minister's award for an evaluation study of the Veterans
Independence Program. | am running for Mayor because | care
deeply for my community, | have always been involved and
want to apply my skills for the betterment of the Town.

2. If elected to office, what would you do to encourage more
commercial development in Stratford?

| would establish a Stratford Business Advisory Committee to
advise Council on business-related issues and propose action
to stimulate business development. | would hire a Business
Development Officer to analyse sectors suitable for operat-
ing in Stratford and identify opportunities for attracting busi-
nesses. This Officer would also communicate with Town busi-
nesses to identify what can be done to ensure their retention
and growth. Town residents have clearly indicated to me that
they would like to have most products (including hardware)
and services available within Stratford. Working to achieve this
goal would create jobs and stimulate more economic growth
in the Town.

3. Stratford is the fastest growing municipality in PE.l. and
thus is facing pressure in terms of urban planning. With
regards to urban planning, what would be your priority to
support continued population growth?

| would update the Town's 2011 Housing Study which has
been invaluable to the Town and developers in ensuring that
development matches the population’s needs. | would ensure
that the existing character of our neighbourhoods is respected

when development occurs. | would provide incentives to devel-
opers to respond to known housing shortages or issues identi-
fied in the new Housing Study, e.qg., affordable housing. Finally,
| would examine the feasibility of setting up a new Town cor-
poration to work with the federal and provincial governments,
and with private sector partners, to ensure adequate affordable
housing for seniors and families.

4. Charlottetown Area Development Corporation (CADC) is
an economic development entity with a mandate to pro-
vide innovation, investment, and expertise for individual
projects of economic and social benefit that government
or the private sector are not prepared to execute alone.
The provincial government has announced its intention to
dissolve CADC. Do you think the capital region (Stratford,
Cornwall, and Charlottetown) needs its own economic
development entity to act as a catalyst with governments
and the private sector? Why or why not?

To answer this question, the CADC model would need to be
carefully analyzed to determine the extent to which it achieved
its mandate, what worked well and what didn't work so well.
The evaluation would need to consider best practices in other
Jjurisdictions. Also, the innovation, investment and expertise
needs of the capital region for beneficial economic and social
projects would need to be assessed and gaps identified. |
would then solicit advice from the Stratford Business Advisory
Committee on the best ways to address the gaps, with their
recommendation(s) being presented to Council for decision.

5. What do you feel is the number one opportunity to support
continued economic growth in the capital region?

The number one opportunity is to harness the tremendous
skills and abilities of the business community to network and
market successful sectors. Businesses should have access
to capital to expand and serve broader markets. This could

be done by helping businesses connect with federal and pro-
vincial loans/grants through the Town's website. We need

to assess strengths and competitive advantages of doing
business here and invest aggressively in proven marketing
approaches; increase cooperation among capital-area munici-
palities to broaden and strengthen our collective reach and
impact; and work on joint business development initiatives for
the benefit of the entire region.
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CHARLOTTETOWN
VOTES

On Monday, November 5, 2018, residents of Charlottetown will go to the polls to vote

for their local municipal government.

Over the past number of years, the City of Charlottetown has seen a significant
growth in population and business development. As a result, Charlottetown is faced
with a number of new opportunities, as well as some challenges. We asked the City
of Charlottetown mayoral candidates to share their vision for future prosperity in the

capital, and why they are the right person to make their vision a reality.

At the time of publishing, the City of Charlottetown had four candidates vying for the
role of Mayor of Charlottetown: Philip Brown, Kim Devine, Jamie Larkin and Cecll
Villard.
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PHILIP BROWN

Charlottetown Mayoral Candidate

1. What skills and experience would make you a good
candidate for Mayor? Also, why are you running for
Mayor?

As a teacher and a partner in a family business, | have an
appreciation for working in the public and private sectors.

My two terms as councilor at City Hall gave me a great under-
standing of the city's role in providing services to residents
and businesses. My participation in numerous community
organizations including Charlottetown Chamber of Commerce,
Rotary, Minor Hockey, and U.PE.1, has broadened my knowl-
edge of our city's needs.

I am running for mayor because | believe | can bring the com-
mitment, experience, passion and energy to ensure the city will
continue to thrive economically, environmentally and culturally.

2. What do you think the City of Charlottetown should do to
address the current housing shortage in the municipality?

| believe the city needs to take a multipronged approach

including:

* Review and change zoning bylaws to ensure housing needs
are being accommodated;

« Work with federal and provincial governments to ensure more
social housing units are directed toward Charlottetown;

* Increase utilization of the Co-op housing model in the city,
which would integrate a mixed community under one roof;

+ Assist with the assembling of land to meet housing needs;

* Encourage UPEI to join Holland College in building more stu-
dent housing;

« Work with the Council of People With Disabilities to create an
inventory of accessible housing.

3. If elected to office, what would you propose be the top
infrastructure priority for the City? Why?

The top infrastructure priority of the City will be to work with
the towns of Cornwall and Stratford to have their sewage

systems tied into the Charlottetown system, resulting in the
decommissioning of lagoons in those municipalities.

I will propose that we provide more financial assistance to our
local watershed groups and work closely with them to ensure
we respect our environment.

| believe this is the City's top priority as a clean, pristine
harbour and river system is instrumental in promoting
Charlottetown as an eco-friendly tourism destination and a
healthy place to live, work and play.

4. Charlottetown Area Development Corporation (CADC) is
an economic development entity with a mandate to pro-
vide innovation, investment, and expertise for individual
projects of economic and social benefit that government
or the private sector are not prepared to execute alone.
The provincial government has announced its intention to
dissolve CADC. Do you think the capital region (Stratford,
Cornwall, and Charlottetown) needs its own economic
development entity to act as a catalyst with governments
and the private sector? Why or why not?

One of my first actions as mayor of Charlottetown will be the
establishment of a new economic development agency for the
city with an independent board to guide its activities. With the
winding down of CADC, the need for a new economic develop-
ment agency is of even greater importance. This agency will
accelerate economic growth, attract new people, create jobs,
help existing businesses prosper and create a climate to foster
new and expanding businesses to our city. It will work in col-
laboration with other levels of government, local organizations
and neighbouring communities.

5. What is the number one opportunity to support continued
economic growth in the capital region?

In order to promote continued economic growth,
Charlottetown will need to address the pressing housing needs
in the community. In order to attract people to our city for
work, housing must be available, accessible and affordable.

While getting an economic development replacement for
CADC is also a top priority, it Is clear that housing affects every
workplace. The new economic development vehicle to replace
CADC could have housing as part of its mandate.
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KIM DEVINE

' Charlotteto' | n Mayoral Candidate

1. What skills and experience would make you a good candi-
date for Mayor? Also, why are you running for Mayor?

| have worked in challenging roles in my career. Serving two
terms on City Council taught me the importance of listening
to all sides when tackling tough issues. As a team player and
a strong communicator, | worked well with other councillors
to achieve consensus. | also spent six years working closely
with senior leaders in provincial government communications
where | built strong relationships.

As Mayor, | want to work with residents to make Charlottetown
a more livable city. | believe affordable housing, jobs, recre-
ational and cultural opportunities, a healthy environment, and
strong public engagement are essential to our well-being.

2. What do you think the City of Charlottetown should do to
address the current housing shortage in the municipality?

We need to take action immediately to ensure that housing
is available for city residents. Right away, as a city, we can
streamline the planning process, review zoning and parking
requirements for residential development, and review Airbnbs
to determine how they best fit into the city without impact-
ing the residential market. We must act quickly, bringing the
city, the province, developers, and other stakeholders together
to decide ways to generate both new development and the
renovation of existing properties. Bonus densities, alternative
housing options, allowing auxiliary suites, and tax incentives
recently announced by the city are all excellent ideas.

3. If elected to office, what would you propose be the top
infrastructure priority for the City? Why?

Before identifying a top infrastructure priority for the city, |
would ensure the city's ongoing infrastructure commitments
are incorporated into strategic plans and capital budgets to
ensure our existing infrastructure is being properly maintained,
safe and accessible for all.

Having said that, as a coastal city with a working port, we are
vulnerable to climate change and extreme weather events. The
waterfront is a focal point of Charlottetown and is important
economically, socially, and culturally. Protecting our shoreline
and the commercial, industrial and residential infrastructure
nearby is a priority and will require input from all levels of gov-
ernment.
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4. Charlottetown Area Development Corporation (CADC) is
an economic development entity with a mandate to pro-
vide innovation, investment, and expertise for individual
projects of economic and social benefit that government
or the private sector are not prepared to execute alone.
The provincial government has announced its intention to
dissolve CADC. Do you think the capital region (Stratford,
Cornwall, and Charlottetown) needs its own economic
development entity to act as a catalyst with governments
and the private sector? Why or why not?

Yes, | believe the capital region needs an independent eco-
nomic development agency to act as a catalyst for develop-
ment. We need an organization similar to CADC to continue to
play a pivotal role in the development and beautification of the
city. One of CADC's strengths is its ability to access millions

of non-repayable federal dollars to invest in regional develop-
ment. As a self-sustaining model, it does not require municipal
government funding, and as a result, will ensure further devel-
opment of our city with minimal impact on municipal budgets.

5. What is the number one opportunity to support continued
economic growth in the capital region?

The number one opportunity to support continued economic
growth in the city is the recruitment and retention of a skilled
workforce. Making Charlottetown an attractive place to live
and work, a good place to raise a family, and a city that offers
a high quality of life is the best thing Charlottetown can do to
support economic growth. Affordability, housing options, a
lively arts community, festivals and events, recreational oppor-
tunities, and safe attractive neighbourhoods are the amenities
that will make people want to live and work in Charlottetown.
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JAMIE LARKIN

Charlottetown Mayoral Candidate

1.What skills and experience would make you a good candi-
date for Mayor? Also, why are you running for Mayor?

Becoming Mayor has always been my goal. As a financial
planner and a volunteer with an education in business and
psychology, | have the experience, skill set, attitude and moti-
vation to serve and lead a successful and vibrant city.

| believe that the true currency is the authentic relationships
that we build with each other. | measure success as an individ-
ual and as a Mayor on how much my actions improve the lives
of others. | want to become mayor so the city offers equity and
opportunity for all.

2. What do you think the City of Charlottetown should do to
address the current housing shortage in the municipality?

Bylaws, Buy & Build

+ Adjust bylaws to stop corporations from buying up streets
and apartment buildings for short term rentals.

* Buy existing affordable housing units and protect them in a
Housing Trust established with the province to protect them
from developers and vague market fluctuations. These units
will remain affordable and projected forever. Vienna, has prov-
en this model to be successful.

* Build a sufficient number of intelligently designed, mixed
income units and housing choices.

Affordable housing is my number one priority in providing
security for Charlottetown residents.

3. If elected to office, what would you propose be the top
infrastructure priority for the City? Why?

Developing a House Trust and building a sufficient number of
protected, affordable housing units is essential infrastructure
to ensure the long-term success of Charlottetown.

A Housing Trust will work with developers and evaluate pro-
posals based on a Livability Agenda.

This will be innovative, progressive and demonstrate a com-
mitment to:

1. Affordable Housing & Housing Choices

2. Protection of the Environment & Green Space

3. High Quality, Innovative Architecture

4. Holistic Approach to Community Well Being

5. Recreational Activities

This essential infrastructure of affordable housing will set
the stage for Charlottetown being awarded the World's Most
Livable Small City in 5 years.

4. Charlottetown Area Development Corporation (CADC) is
an economic development entity with a mandate to pro-
vide innovation, investment, and expertise for individual
projects of economic and social benefit that government
or the private sector are not prepared to execute alone.
The provincial government has announced its intention to
dissolve CADC. Do you think the capital region (Stratford,
Cornwall, and Charlottetown) needs its own economic
development entity to act as a catalyst with governments
and the private sector? Why or why not?

The capital region requires an open, transparent and indepen-
dent organization focused on working with private companies
to ensure a strong, sustainable economy. What we focus

on grows. Either you are the driver on the bus or a passen-
ger. | want to see Charlottetown firmly in the driver's seat.
Charlottetown has the potential to be the economic hub for
the entire Atlantic region. There is a world of opportunities out
there, let's go seize them.

Charlottetown was an economic leader in the country, we will
be again. Afterall, we are the Birthplace of Good Ideas.

5. What is the number one opportunity to support continued
economic growth in the capital region?

My priority is to build a strong, stable economy. Establishing a
Special Economic Zone will secure many full-time, high paying
jobs. Special Economic Zones have proven to the extremely
successful in ensuring the long-term viability of a city and
region.

| have begun conversations with the of the world's largest
manufacturers of solar panels and electric cars to establish
plants in Charlottetown. As Mayor, | would like to see rooftops
covered in solar panels and the streets full of affordable, elec-
tric cars. This will keep money in resident's pockets and put
money back in resident's pockets.
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- CECIL VILLARD

' Charlotteto' | n Mayoral Candidate

1. What skills and experience would make you a good candi-
date for Mayor? Also, why are you running for Mayor?

Charlottetown deserves an individual with the leadership skills
and experience to identify and manage strategic partnerships,
a problem solver, a mayor who understands the political pro-
cesses of all three levels of government and who can network
and build relationships with the private sector and members
of Council. These are the skills | used as a leader in my profes-
sional life and as a community leader.

| am running for mayor to achieve the best that Charlottetown
can be. | have the desire, skills and experience. | want to
make Charlottetown a Smart City to Live, Work and Play!

2. What do you think the City of Charlottetown should do to
address the current housing shortage in the municipality?

Affordable housing must be a clear City Council priority across
all lines of city business. This means: establishing a Housing
Committee of Council involving community representatives,
developers, planning staff and elected with clear guidelines
and timelines; working together as three levels of govern-
ment and the private and non-profit sector to achieve housing
objectives; identifying and prioritizing opportunities to inte-
grate housing into City initiatives; considering how City policies
and decisions may affect housing supply or delivery and miti-
gating negative impacts; utilizing all municipal tools to enable
development for housing providers; ensuring housing for every
demographic group throughout the City.

3. If elected to office, what would you propose be the top
infrastructure priority for the City? Why?

Infrastructure is one indicator of the health of a community.

A top priority will always be appropriate water and sewer pro-
grams. As mayor and working with Council and administrative
arm, an important first step is to review all capital programs
and employing an ongoing mechanism (list of priorities, evalu-
ation process) to keep abreast of all infrastructure needs.
Resolving the fire hall issue is one that needs to be addressed
as it involves public safety. Ongoing investment in creating a
Smart City approach will ensure we are addressing the top
infrastructure priority for the City each year.

4. CADC is an economic development entity with a man-
date to provide innovation investment and expertise or
individual projects of economic and social benefit that
government or the private sector are not prepared to
execute alone. The Provincial Government has announced
its intention to dissolve CADC. Do you think the capital
region (Stratford, Cornwall and Charlottetown) needs its
own economic development entity to act as a catalyst with
governments and the private sector? Why or why not?

The loss of CADC is an unfortunate decision. By working with
business leaders, CADC has the ability to make apolitical
business decisions, act for more expeditiously and undertake
projects the city cannot. CADC provided us with an indepen-
dent arm for marketing, economic development and access to
financial investments not available to the City. If we can't res-
urrect CADC albeit in a new and improved format to address
perceived shortcomings, then | would fully support the need to
create a comparable entity for the capital region.

5. What is the number one opportunity to support continued
economic growth in the capital region?

As a Smart City, the opportunity for economic growth comes
from having a Council working together and partnering with
its citizens, businesses, youth organizations and government
in building economic growth for the City. Economic growth is
fueled by encouraging talent and labor-force education and
readiness. Financial integrity is paramount. Tax rates and debt
levels and well researched policies are a must to establish
credibility in the market place. My years as chair of finance for
the City gave me a thorough background on finances and a
thorough knowledge of the entire operation of the City to seize
the opportunities.
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On Monday, November 5, 2018, Cornwall residents will go to the polls to vote for their

local municipal government.

Cornwall has seen significant growth over the past number of years and shows
no signs of slowing down. Looking to the future, the town has the opportunity to
continue to builld on their success. We asked the Cornwall mayoral candidates to tell
us where they see opportunity for their town, and why they are the best person to

make it a reality.

At the time of publishing, the Town of Cornwall had two candidates vying for the role

of Mayor of Cornwall: Graham Hicken and Minerva McCourt.
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1. What skills and experience would make a good candidate
for Mayor? Also, why are you running for Mayor?

I am running for Mayor largely because I love Cornwall and

| enjoy working with people. The mayor needs to have the
experience and knowledge to work with residents on issues
that arise. The mayor needs to work with residents to make
decisions that are in the best long-term interests of Cornwall,
to make it a better, safer community and | feel that | am that
person. | can only promise that | will be honest and open, |
believe in an open line of communication. Residents need

to be involved and kept informed when critical decisions are
being made.

2. If elected to office, what would you do to encourage more
commercial development in Cornwall?

Planning a walkable main street in Cornwall as part of the
main street spatial plan would go a long way to encourage
commercial growth.

Proper social media use by creating a business gquide for
Cornwall on the towns website can help promote local busi-
nesses, attract new business and also attract customers.
Showing what Cornwall has to offer will help commercial
development happen as we have the room for growth.

3. Charlottetown Area Development Corporation (CADC) is
an economic development entity with a mandate to pro-
vide innovation, investment, and expertise for individual
projects of economic and social benefit that government
or the private sector are not prepared to execute alone.
The provincial government has announced its intention to
dissolve CADC. Do you think the capital region (Stratford,
Cornwall, and Charlottetown) needs its own economic
development entity to act as a catalyst with governments
and private sector? Why or why not?

Having not been involved with the original shareholders com-

mittee it is hard to answer this question, Cornwall had not been

a shareholder of CADC. Aside from the CADC, Charlottetown
already has an Economic Development Officer on staff, it is

very feasible that Cornwall and Stratford could share a full time

employee to act in this capacity in the future if it's deemed

necessary. As Cornwall grows, this is certainly something that

could be re-evaluated.

~ GRAHAM HICKEN

'Cornwall Mayoral Candidate

4. If elected to office, what would you propose to be the top
infrastructure priority for the Town? Why?

Securing a sustainable water source to support the Town of
Cornwall as it grows is the top priority and increased sidewalks
for increased safety. With community growth, often munici-
palities are playing catch up with their water and sewer sys-
tem which can lead to inherent issues. With proper planning,
Cornwall will continue to be ahead of issues before they arise.
It would also resolve any lingering issues with water pressure
in some areas of Cornwall as well.

5. What do you feel is the number one opportunity to support
continued economic growth in the capital region?

Economic growth plan is needed and creates the framework
for moving growth in the region forward. Housing is a need in
this region. With increased housing options in the region, the
population will increase which creates further opportunities for
commercial development. There is a need for housing across
this beautiful province including Cornwall. With the changes
underway in Cornwall and the future main street plan under-
way, this is an opportune time to tie in growth and commercial
development.
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1. What skills and experience would make you a good candi-
date for Mayor? Also, why are you running for Mayor?

My 12 years Municipal experience has taught me how
Municipal Governments function and how to get things
accomplished.

My education, consisting of a Bachelor of Arts, majoring in
Psychology and Sociology, has helped me build the necessary
skills to work effectively with all people.

I've had the opportunity to work with numerous individuals and
groups with the emphasis on cooperation and inclusiveness
while working towards the goal of making Cornwall the best
place to live.

I'm re-offering because | love Cornwall, | believe in its future,
and consider it an honor to serve the residents in these excit-
ing times.

2. If elected to office, what would you do to encourage more
commercial development in Cornwall?

It is my belief we have already started this process with our

Main Street Spatial Plan as well as the undertaking of a new
Official Plan in the upcoming term. The Official Plan will pro-
vide an opportunity to review the Land and Commercial zon-

ing.
Another avenue would be to look at Municipal incentives:
« Tax initiatives based on municipal portions for a specific time.

« Utility incentives such as discounted rates for a specific
period of time.

oLk

MINERVA MCCOURT

Cornwall Mayoral Candidate

3. Charlottetown Area Development Corporation (CADC) is
an economic development entity with a mandate to pro-
vide innovation, investment, and expertise for individual
projects of economic and social benefit that government
or the private sector are not prepared to execute alone.
The provincial government has announced its intention to
dissolve CADC. Do you think the capital region (Stratford,
Cornwall, and Charlottetown) needs its own economic
development entity to act as a catalyst with governments
and the private sector? Why or why not?

Yes, | believe the capital region needs its own economic entity
to act as a catalyst with governments and private sector. This
allows us a more direct focus on an area as opposed to a
broader provincial focus.

4. If elected to office, what would you propose be the top
infrastructure priority for the Town? Why?

The top infrastructure priority of the Town is the implementa-
tion and completion of the Main Street Spatial Plan.

This is essential for the safety of the residents and it is the

first step in a new Official Plan, which will encompass all of
Cornwall. Both the Main Street Spatial Plan and the Official
Plan will take time and resources to complete.

5. What do you feel is the number one opportunity to support
continued economic growth in the capital region?

Greater cooperation will be the key to providing the opportunity
to support continued economic growth in the capital system.

From experience we know by working together in a coopera-
tive manner we are more effective in developing the capital
region, which in turn makes our individual communities stron-
ger.
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Structure Your Business for Growth

From sole proprietorship, to partnership, to corporation, there are advantages and
disadvantages to each, depending on your circumstances. For partnerships and
corporations, there is great value in a professionally drafted shareholders agreement
that clearly sets out the duties and expectations of shareholders.

For legal guidance on these and on all matters related to small- and medium-sized
enterprises, Charity welcomes the opportunity to learn about your business and help
you make decisions that will meet your needs today and in the future.

Charity Hogan
chogan@coxandpalmer.com coxandpalmerlaw.com C OX & PA LMER

902.629.3919 @coxandpalmer The difference is a great relationship
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PROGRAMMING FOR
RETAIL BUSINESS OWNERS

In 2018, PEl Connectors is offering a series of educational ses-
sions to support clients operating retail businesses in PEI.

Earlier this year, a merchandising and store design workshop
was facilitated by BillieJane Buell of Buell Designs Inc. Par-
ticipants learned merchandising principles, and about how
design, flow and continuity make the shopping experience ap-
pealing to consumers.

Heather Howatt of Results Marketing facilitated a media plan-
ning workshop that provided an overview of media channels
in PEl, and taught participants how to develop, launch and
evaluate a local marketing campaign.

This fall, Tatiana Mizerina of Colourful Island will facilitate a
workshop that will increase participants’” understanding of the
“buy local, support local” movement, and the business oppor-
tunities it presents.

And, Marla Morrison will of Furrow Creative and Knest Studio
will draw on her 15 years' experience in retail management
and consulting to facilitate a workshop that will help clients
prepare their retail businesses for the busy holiday shopping
season in PEI.

Billie-Jane Buell of Buell Designs points out retuil best practices at the Confederation Court Mall,
as part of the Merchandising & Store Design workshop.

Visit www.peiconnectors.ca to learn more about PEI Connectors. O @PEIConnectors

TOURISM INDUSTRY OVERVIEW

PEI Connectors clients recently toured the Island’s north shore region, to
learn about PEI's vibrant tourism industry.

They met with local business owners to learn about what it takes to suc-
ceed in the tourism industry. Afterwards, they took part in a session that
included an industry overview, as well as information about PEI's tourism
marketing strategy, accommodations licensing program, TIAPEI, and sup-
port services for newcomers who are operating fourism businesses in the
Cavendish area.

Joff McCourt of Glasgow Glen Farm explains how business owners adapt to the seasonality of the Island's
fourism industry.

9 peiconnectors
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“A planned gift can benefit
students both today and
tomorrow. Appropriately

structured, it can literally be
the gift that keeps on giving.”

Sarah Millar, Derek Key,
Stan MacPherson, and Stephen Cudmore
Holland College Foundation Legacy Giving Committee

Make a Difference Today.
Make a Difference Tomorrow ...

| -
by HOLLAND
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If you would like to learn more about making a gift in your will to support Holland College and its students,

please contact the Holland College Foundation at 902.566.9501.



-
PROGRAM

PEl NETWORK

NETWORKING MATTERS

Networking generates opportunities, business partnerships, connections and trust.

While networking apps are helpful, they don't replace real conversations. It may seem old-fashioned but
making a personal connection with eye contact is still the most powerful form of networking. Here are just
a few of the reasons networking is so crucial to business success.

1.
2.

3.

PEI Network is an informal networking program connecting business and community leaders with P.E.1.’s top talent. For more information:

WWW.pei.network.ca

Contact info: Alana Walsh, Program Manager

PEINSTWORK

Raise Self-Awareness: Networking builds self
awareness by allowing you to express your values,
beliefs, and professional experiences. Being able to
describe yourself in less than 30 seconds is crucial for
forging connections and building confidence in your
business.

Create Connections: Networking helps you re-
fine your communication skills when speak one-on-
one to a diverse group of professionals. Mastering the
art of starting a conversation, asking engaging ques-
tions, listening and creating new connections is key
for all successful business relationships.

[{eep an Open Mind: Networking events are a
great opportunity to find inspiration and discover
new or developing industries.

T: 902-628-2000 x255

E: awalsh@charlottetownchamber.com

4. Go to Events: The Greater Charlottetown Area

Chamber of Commerce offers opportunities to Net-
work throughout the year. Take advantage of these
events to hone your communications skills and meet
new people.

5. Be a Connector. Join the PEI Network and meet

one-on-one with skilled professionals new to the
PEIl business community. As a connector, you'll be
matched with a professional in your field who'll you
meet at your convenience for 30 minutes. Afterwards,
you can help them by introducing them to three more
people in your network. That’s it!

e

pei.network

@ reinetwork
0 networl_pei

() @CHTOWNCHAMBER

o CHARLOTTETOWNCHAMBER

CHARLOTTETOWNCHAMBER
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IslandYAdvance

celebrating, supporting, encouraging — entrepreneurship

UPDATE

(v) @IslandAdvancePE [ f) @IslandAdvancePEl

NAV BHATIA, TORONTO
RAPTORS SUPERFAN,

TO KEYNOTE ADVANCING
ISLAND CONNECTIONS

Island Advance seeks to foster economic growth by
encouraging entrepreneurship, increasing access to
private capital, and supporting integration of newcomer
entrepreneurs.

For the last number of years, Island Advance has
joined PEI Connectors and the Greater Charlottetown
Area Chamber of Commerce, in hosting the business
showcase and networking event, Advancing Island
Connections (AIC) — Expand Your Business World.

A mechanical engineer, Nav Bhatia arrived in Canada in
1984. After many failed attempts to find employment,
he was given an opportunity in the sales department
at a Hyundai car dealership in Toronto.

Nav worked very hard and soon became the number
one salesman at the dealership, and later the owner
of the most profitable Hyundai dealerships in Canada.
His success did not come without challenges;
he overcame many instances of racial intolerance as a
visible minority.

Although he is a prominent Canadian business leader,
Nav is best known globally as the official Toronto
Raptors SuperFan. He can be seen sitting courtside next
to the basket at the Air Canada Centre. In 2015, Nav
was appointed a Raptor's Community Ambassador and
reports to the Global Ambassador, famous Canadian
rapper, Drake.

Through his love of basketball Nav looks to change
the perception of newcomers. He hopes to create more
united and inclusive communities all over the world.

Nav will share his story of immigrating to Canada, rising
to the top of the North American automobile industry,
and leveraging his status as the Toronto Raptors Super-
Fan to change perceptions and encourage integration.

Visit aicpei.ca for more information about AIC 2018.

Nav Bhatia, Toronto Raptors Superfan
& celebrated entrepreneur will speak
about the importance of changing
perceptions, giving people a chance
and building a successful business in
a new country and culture

What: AIC 2018 Keynote Speaker

When: Thursday, November 22, 2018
8:30 a.m. to 12 p.m.

Where: Delta Prince Edward by Mariott

Wayne Carew, Chair,
Island Advance Advisory Board
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“Really, you can
have it printed
and delivered by
Tuesday?”

WE'VE
BEEN IN

BUSINESS
FOR 32 YEARS

“Seriously,
you can cover
my entire store
wall using that
design?”

“Are you sure
about the price...
we thought 5,000
would cost a lot
more than that?”

Division of Kwik Kopy Printing

PRINTING | SIGNS | DIGITAL | MAILING
...miracles at no extra charge!

91 Euston Street, Charlottetown, PE C1A 1W3 | 902 892 0156 info@kkpei.ca www.kkpei.ca



The President’s Excellence

C}/O &&%L Awards celebrate
excellence, innovation and
o cE€ entrepreneurship within

the Chamber membership.

WEDNESDAY, NOVEMBER 14, 2018 @
RECEPTION - 6:00 PM. — DINNER & AWARDS - 7:00 PM. TITLE'SRONSUR -
DELTA HOTELS BY MARRIOTT PRINCE EDWARD Atlantic Lottery
Loto Atlantique

EXCELLENCE IN BUSINESS AWARD
Sponsored by Scotiabank

ASL
BEACH] 4 %
- CENTENNIAL

% Devoted
Driver

CAVENDISH BEACH
MUSIC FESTIVAL

SEAFOOD EXPRESS

CENTENNIAL AUTO GROUP (P.E.l.) LTD.

EMERGING BUSINESS AWARD
Sponsored by The City of Charlottetown

SANTHI

/ ° VINYL PRESS

ADVANCED EXTRACTION
SYSTEMS

RADTERRA

KANESHII VINYL PRESS LTD. (HONEY ISLAND ENTERPRISE)

WORKPLACE EXCELLENCE AWARD
Sponsored by Royal Bank of Canada

3 TARGET.

AQUABOUNTY CANADA INC. COX & PALMER TARGET TOURS

30
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EXCELLENCE IN CUSTOMER SERVICE AWARD
Co-sponsored by BDO and Cox & Palmer

Gréat George

Charlottetown’s Historic Boutique Hotel

GRAND HOTEL

THE HOLMAN GRAND HOTEL THE GREAT GEORGE SIGN CRAFT

EXPORT EXCELLENCE AWARD
Championed by Export Development Canada

NAYIGATE

FOOD SAFE f SOLUTIONE

NAVIGATE FOOD SAFETY SOLUTIONS TRUE NORTH SEAFOOD - SMOKED DIVISION

NOT-FOR-PROFIT EXCELLENCE AWARD
Sponsored by Results Marketing & Advertising

> 2
: WOMEN'S
Big Brothers Big Sisters NETW%%II\

of Prince Edward Island

BIG BROTHERS BIG SISTERS THE GUILD WOMEN’S NETWORK PEI
OF PRINCE EDWARD ISLAND

PEOPLE'S CHOICE FOR COMMUNITY IMPACT AWARD
Sponsored by MRSB

A

/

BRICKS 4 KIDZ CHARLOTTETOWN ISLANDERS T3 TRANSIT

Title Sponsor Silver Sponsor Venue & Reception Sponsor Media Sponsors Print Sponsor Wine Sponsor Volunteer of the Year

o D] c Award Sponsor
Y

o o OEEAR @ The Guardian (?«p i
lontctetry P gty ELECTRIC

Excellence in Emerging Entrepreneur Excellence in Student People’s Choice for ~ Not-For-Profit Export Workplace
Customer Service Business of the Year Business Entrepreneur Community Impact Excellence Excellence Award  Excellence
Award Co-Sponsors Award Sponsor Award Sponsor Award Sponsor Award Sponsor Award Sponsor Award Sponsor Champion Award Sponsor

cox & PALMER e ot & scotiabank alr camapa @® M RSB I'L"‘QUIL":I +rDC
|IBDO [ i, | RBC

O@CHTOWNCHAMBER OCHARLOTTETOWNCHAMBER CHARLOTTETOWNCHAMBER 31



ooooooooooooooooooooooooooooooooooooooooooooo

CAVENDISH BEACH MUSIC
FESTIVAL WINS NATIONAL AWARD

For the first time in its 10-year history, the
Cavendish Beach Music Festival has won
the Canadian Country Music Association's
award for top festival.

“It's a great honour to be recognized by the
industry. Any time you win a national award,
it's definitely a great honour," says the CEQ
of Whitecap Entertainment, Jeff Squires
who accepted the award on behalf of the
company.

Now home on PE.l. Squires wants to recognize everyone
who has been involved in the music festival held annually in
July in Cavendish, a resort community located 39 km from
Charlottetown.

“It's an unbelievable team effort. To do that event on PE.I.
on that second week of July truly takes a provincial effort
for everybody involved. | can't stress (the importance of) the
different stakeholders- from the Cavendish Municipality to
all the tourist operators to security — every area. It takes so
much team effort; all these people have lots to be proud of.”

oooooooooooooooooooooooooooooooooooooooooooo

ABEGWEIT MI'KMAW NATION
PARTNERS WITH TARGET TOURS
T0 SHARE CULTURE THROUGH
EXPERIENTIAL TOURISM

At the heart of Abegweit Mi'kmaw Nation's mission is to
advance their band through education and partnerships. In
this spirit, the band has partnered with Target Tours Atlantic
to share some of their culture with tourists in an experiential
and fun environment.

CHARLOTTETOWN AIRPORT RECEIVES INTERNATIONAL
AIRPORT CARBON ACCREDITATION LEVEL 1 CERTIFICATION

The Charlottetown Airport is pleased to announce they recently received Level 1 certification through
the International Airport Carbon Accreditation (ACA) program. The ACA program promotes environ-
mental efficiency and carbon reduction and is designed to manage, reduce, optimize and ultimately
neutralize the carbon footprint of airports through four levels.

ooooooooooooooooooooooooooooooooooooooooooooo

Starting at the end of August 2018
tours will be offered in the indig-
enous community of Scotchfort
by local Knowledge Keepers. The
tour departs from Charlottetown
with a Target Tours Atlantic Driver-
Guide providing background on the
history of the band. During the
visit, guests will be welcomed into
an authentic tipi and experience a
smudging ceremony by an elder.
While in the tipi the Knowledge Keeper will share with the
guests their medicines, how the band functions, as well as
share the Seven Sacred Teachings.

oooooooooooooooooooooooooooooooooooooooooooo

PE.I. COMPANY AIMS TO MAKE
CONTRACTORS MORE EFFICIENT

A resident company of the Startup Zone has found a way to
help the owner-operator contractors improve their efficiency
with less paperwork and keep them on the job site (and out
of the office) longer.

And in doing so, save them time and money.

In the next couple of months, Peter Douglas, the owner and
CEO of JobSite 360 in Charlottetown, is planning to launch
his cloud-based bookkeeping and business management
system designed specifically for contractors. Once launched,
the product will be available for download on the App Store,
Google Play and the JobSite 360 website.

“It's time to go, and the product has been super impressive,”
said Douglas.

Recently, it was announced the business received a $50,000
non-repayable contribution through ACOA's Business
Development Program and $48,500 from Innovation PE.I.
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DOM LARG
O SMALL
-~ SERVE ALL

results

advertising

marketing

Advertising ¢ Branding ¢ Broadcast Media Development ¢ Campaign Development ¢ Copywriting * Corporate Communications
Digital Media Production « Graphic Design e lllustration » Marketing Planning & Research ¢ Media Planning & Buying ¢ Public Relations
Social Media & Digital Marketing « Web & Interactive Media Development ¢ Strategic Planning

902.629.2375 getus@resultsinc.ca ’ www.resultsinc.ca

- Full service marketing, odvertisiMmu& agency.




1. What made you decide to look into group insurance for your company?

Benefits was a word that was mentioned every now and again. When we think Group Insurance for
the most part we tend to think larger corporate structures who offer these benefits to employees.
So | suppose it was never really discussed in any greater detail. We live and breathe in an
ever changing world as well as work force today so it's important to ensure we maintain our
competitive edge by employing happy employees directly reflecting in positive employee production
and retention.

2. How did you choose the plan for your company?

This process wasn't one ['ve ever really taken on especially from a small family business perspective like ours. All |
knew was it had to be accommodating for fewer than 10 employees, flexible in what it had to offer for each employee,
and most importantly it had to be affordable!

3. Why the Chamber Health Plan?

Once | had completed my research it was a no brainer for us! We sat down with our Chamber Representative to cus-
tomize what we were looking for at a rate that made sense. Within a few days we had three comprehensive employee
insurance benefit packages to choose from. And because the Chamber's plan is a not-for-profit program - all sur-
pluses stay in the plan to help lower premiums - we knew we had made the right decision for our small business.

4. How long have you been a plan member?

We have happily been a Chamber Plan members since January 2017.

5. What are the benefits that your company uses?

All of our staff have certainly used many of the benefits the Chamber has to offer from eye exams, massage
therapy, physiotherapy, counselling, dental coverage, life insurance, long term disability, travel insurance, and so
much more. The best part would be their easy to use on-line e-claims program called "My-Benefits". You can save
time and paper by submitting each claim on line, you will receive an email notification when it has been prepared,
followed by your claim payments made via direct deposit. It's as simple as that!

Brought to you exclusively by your Chambers of Commerce Group Insurance Plan® advisor.
T3 To learn more about the Chamber's group insurance
plan benefits, please contact:
Brought to you exclusively by
Chambers of Commerce  your Chambers of Commerce
Group Insurance Plan Group Insurance Plan® advisor.

Shayne Connolly, Connolly Group

Phone: (902) 892-5433 Fax: (902) 894-3863
Email: Shayne@connollygroup.ca

Website: www.chamberplan.ca
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impact

MORE THAN A START UP LOAN.

YOUR KNOWLEDGE.
YOUR GROWTH.
YOUR REVENUE.

i

Keep an eye out for
www.impactatlantic.com

m G Telephone: 1-844-239-3793

C R OF COMMERCE




