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Service | Dedication | Commitment
Cox & Palmer has a team of 70+ lawyers and staff, and five locations on Prince Edward Island to assist with all of
your legal needs.
We provide a full range of legal services, from personal matters such as real estate, wills & estates, and family
law, to commercial matters, including employment & labour, commercial litigation, and administrative law.
Depending on your requirements, the right lawyer will help you reach your goals and ensure every detail is
considered. We are committed to providing strategic and practical advice to our clients.
For additional information on our firm and how we may be able to assist you, please see our contact details
below.
Our Prince Edward Island Offices
Charlottetown | 902.628.1033
Summerside | 902.888.1033
Alberton | 902.853.3313
Montague | 902.838.1033
Morell | 902.961.9300
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BILL DEBLOIS
President

Buns & Things Bakery

Dear readers,
The fall season marks a period of transition as students
head back to school and many return to work after a
busy summer. This year at the Chamber, it represents the
return to a full lineup of exciting events and a renewed
focus on issues impacting our members.
Our journey toward economic recovery has not been
easy. It has brought new challenges for business owners
and intensified existing problems such as inflation, labour
shortages, and supply chain issues. Over the past number
of years, we have been hearing your concerns about our
province’s workforce environment.
To better understand these concerns, we held a series of
focus groups this past spring with members from different
industries, including tourism and hospitality, skilled trades,
professional services, and human resources. From these
sessions, we determined eight opportunities for action:
wages, changes to Employment Insurance, additional
training, HR training and support, immigration, connecting
potential employees with opportunities, engaging youth,
and making PEI an attractive place to relocate.
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These challenges are extensive, and there is no silver bullet
solution to them all. Working together, we can move the
dial forward as we look for solutions. As a member, you
are privy to an expansive network that allows you to
develop new professional relationships and access tools
to solve problems and grow your business.
Knowing the wealth of knowledge and expertise we
have within our Chamber community, we reached out to
members with experience in these areas of opportunity
to hear their top tips and best practices for recruiting and
retaining staff.
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In this edition, we hope you discover some actionable
takeaways that you can apply in your organization today
to help alleviate your workforce challenges.
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Vice President of Finance

Greater Charlottetown Area Chamber of Commerce
P.O. Box 67, 134 Kent St. Charlottetown, PE C1A 7K2
Phone: 902-628-2000
E-Mail: chamber@charlottetownchamber.com
 @ChtownChamber  @CharlottetownChamber  @CharlottetownChamber
www.charlottetownchamber.com
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Chamber Connections magazine makes no warranties of any kind,
written or implied, regarding the contents of this magazine and expressly disclaims any warranty regarding the accuracy or reliability of
information contained herein. The views contained in this magazine
are those of the writers and advertisers; they do not necessarily reflect
the views of the Greater Charlottetown Area Chamber of Commerce.

 @CHARLOTTETOWNCHAMBER

5

Workplace Health & Safety
Whether you're a multi-national corporation, small to medium sized
manufacturing organization, or a retail, food service, or contracting
company, we have solutions that can help you achieve success
with your Health & Safety Program in a cost effective manner.
We are your one-stop source for the perfect balance of development, documentation, hazard assessment, administrative tools, standard operating procedures, incident
management, coaching and on-site support to build a positive safety culture and be successful in achieving your desired outcomes. We specialise in all things Health & Safety, from compliance audits, certification preparation, program, policy and procedure development, site inspections, training, and more.

Leadership & Organizational Culture
Culture is the sum of mindsets, beliefs, values and behaviours that
identify, describe and bind a group. Your organization’s culture is
the engine that drives employee retention, commitment, quality,
client loyalty and your success. While everyone owns culture, your
leaders have the greatest influence on it. You cannot not have a
culture, so it is to your advantage to fully understand and align it to
strategy.

FP005 Charlottetown halfpage.pdf
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Learning & Development

Be a Mentor

We have been both developing and delivering turn-key training
programs for global organizations for decades. The result is effective, comprehensive and affordable courseware, created through
the application of global standards and models in instructional
design, that speaks with your voice, to your people, your way.

Are you interested in helping diverse,
young entrepreneurs succeed?
Become a mentor today!
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As for our online and classroom courses, you will notice something different about them right away: the
voice of decades of real world experience. We bring all of that to our courses. Concepts, frameworks and
models are immediately tied to behavioural competencies and real life situations, so you and your people
can apply everything immediately, with confidence and high performance.
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Gemba Group Solutions

Learn more at futurpreneur.ca/be-a-mentor

Charlottetown and Atlantic Canada: 902-316-3381
Toll Free: 855-224-3622
info@gemba-group.com | www.gemba-group.com
Paid Advertisement

We are so pleased to welcome the following new members to our Chamber family.
If you want to become a member of the Chamber, please contact Director of Membership Services,
Barbi Holland at bholland@charlottetownchamber.com.

ALL RICH IMPORTERS & EXPORTERS CANADA
INC.

Henry Doan
(902) 218-8937
henry.doan@allrich.ca
www.allrich.ca
Not all products from Canada are the same! Only the
proven ones from legendary lands with gifted natural
conditions, invented by magnificent people with knowhows passing through generations, make a difference.
All Rich Canada specializes in products from local
companies by doing our best to lift them up and make
them shine as truly Canadian specialties!

Canadian Red Cross PEI

Corrine Hendricken-Eldershaw
(902) 628-6262
corrine@redcross.ca
www.redcross.ca
Our mission is to help people and communities in Canada
and around the world in times of need and support them
in strengthening their resilience. In PEI, Red Cross offers an
extensive network of programs and services that actively
reach out and serve local communities in times of need and
throughout the year. We are passionate about expanding our
Community Health for Seniors.

Colleen Mahar Counselling Services

Colleen Mahar
(902) 213-3392
comahar@gmail.com
www.colleenmahar.ca
Colleen Mahar Counselling Services provides mental
health and wellness support counselling in a safe,
confidential and non-judgemental space. Professional,
training certified, skilled and empathetic, Colleen
specializes in improving personal, family and workrelated issues. Whether you’re in need of understanding,
guidance, or tools to move forward, Colleen will help
you realize your goals.
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BGC Charlottetown and Montague

Ted Lockie
(902) 892-2223
ted@bgcharlottetown.com
www.bgccharlottetown.com
BGC Charlottetown (previously known as The Boys and
Girls Club) is a community-based, charitable organization
dedicated to meeting the needs of young people through
a variety of quality, structured educational, remedial, and
recreational programs. BGC provides a safe environment
where all children and youth belong.

careerified

Devon Turcotte
devon@careerified.ca
www.careerified.ca
careerified provides career guidance to GenZ and young
Millennials (and their families) to help them make better
career decisions and build meaningful careers that allow
them to make a difference in the world. Services include:
career exploration and research, post-secondary
education planning, transition from school to work and
strategic job search (resumes, cover letters, interview prep
and social media).

Alex Greco
(647) 458-6953
alex@canadianbeverage.ca
www.canadianbeverage.ca
The Canadian Beverage Association (CBA) is the
national industry association that represents nonalcoholic beverage companies in Canada. Their
members employ over 20,000 Canadians and have
production facilities, offices, and distribution centers
across the country. The sale of members’ products
through grocery retail, foodservice and convenience
channels supports tens of thousands of independent
businesses and hundreds of thousands of retail and
foodservice jobs.

Chartered Professionals in Human
Resources of Prince Edward Island

Kelley Power
(902) 812-1700
main@cphrpei.ca
www.cphrpei.ca
Chartered Professionals in Human Resources of Prince
Edward Island is led by a volunteer Board of Directors
who meet regularly to ensure the organization strategically
moves in the right direction and that operational objectives
are being met. With an established and credible designation
and collaboration with HR professionals at all levels, we are
proactively positioning the HR agendas on PEI.

East Coast Docks

DJ WOK

Le Wang
(902) 314-1390
djwokca@outlook.com
www.djwok.ca
DJ WOK offers authentic Chinese cuisine in downtown
Charlottetown at 51 Grafton Street. We welcome you to
drop in to enjoy our Bubble Tea and Dim Sum. Closed
Monday & Tuesdays.
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Canadian Beverage Association

FALL 2022

Alyson Goodwin
(902) 201-8611
alyson@eastcoastdocks.ca
www.eastcoastdocks.ca
ECD is a leader in floating dock solutions and is rapidly growing
in the market segment. Our head office is in Charlottetown, and
we have recently expanded with a new location in Orillia,
Ontario. ECD is the Eastern Canadian distributor for several
marine manufacturers including our flagship product, EZ Dock.
EZ Dock is the world’s first composite, modular docking system.

WWW.CHARLOTTETOWNCHAMBER.COM

Epilepsy Association of the Maritimes

FLO

Marie-Pierre Morel
(873) 200-7500
mpmorel@flo.com
www.flo.com
FLO is a leading North American electric vehicle (EV)
charging network operator and a smart charging solutions
provider. Every month, we enable more than 750,000
charging events thanks to over 65,000 fast and level
2 EV charging stations deployed at public, private and
residential locations. To learn more, visit flo.com.

Flowever Lab Inc.

Robert Howlett
(902) 429-2633 / 1-800-EPILEPSY
info@epilepsymaritimes.org
www.epilepsymaritimes.org
The Epilepsy Association of the Maritimes offers
education, support, and advocacy to people living with
epilepsy, and their families the opportunity to increase
their quality of life. Our programs enhance support
education, engaging clients to understand their disease,
and finding other supports in the community. We offer
education and support to businesses or community
groups whose affiliates are impacted by epilepsy.

Happy Paws Pet Care Ltd.

Iron Fox Games

Iron House Productions Inc.

Ryan Filsinger
(902) 314-6640
ryan@ironfoxgames.com
www.ironfoxgames.com
Iron Fox Games is a video game development company
looking to bolster their presence within the digital
entertainment industry, by establishing a foothold on
Prince Edward Island. We pride ourselves on creating
a sustainable work culture, a penchant for finding and
nurturing talent, and being a strong part of our local
community. We’re building the next generation of game
development companies.

Colby Jardine
(506) 625-3890
colby@ironhousepro.com
www.ironhousepro.com
Iron House Pro is a full-service solutions-based company for
organizations looking to regain capacity and foster growth.
Our services range from professional content development to
digital optimization and everything in between. Acting as an
extension of your team, we focus on the overall health of your
organization, allowing you to put your energy back into what
you love.

Joytop Travel Inc.

Lionrock Technology Inc.

M&A Bookkeeping Inc.

Raymond Lam
(902) 330-8328
happypawspetcare.ca@gmail.com
www.happypawspetcare.ca
At Happy Paws Pet Care Centre, we always aim to deliver the
best service in a safe and loving atmosphere to our four paws
friends. We offer quality grooming and daycare services with
our greatest care and strongest passion! You may also find pet
supplies and accessories here to meet the needs of your pups!

Carol Jiang
(902) 213-3362
joytoptravel@gmail.com
Joytop Travel Inc., established in 2022, is a local tour
operator providing reception service, arrangements,
coordination, and other customized activity services.
We focus on attracting foreign tourists to PEI and PEI
residents to travel abroad.

 @CHTOWNCHAMBER

Clive Li
(902) 330-8556
admin@liontocktech.net
www.lionrocktech.net
Lionrock provides solutions for Human Capital
Management System to enhance organizational
performance and efficiency in human resources
information systems. The solutions encompass functionality
and benefits of the legacy system and overcoming the
hindrance and limitations inherited. With the combined
knowledge and skills of the team, clients have the reliable
guidance, tools and capabilities to meet new business
challenges at ease.

 @CHARLOTTETOWNCHAMBER

Vennie Chau
(902) 393-4309
info@floweverlab.ca
www.floweverlab.ca
Flowever Lab Inc. is a handcraft workshop which is
dedicated to providing our participants with a relaxing
and enjoyable moment during the making of handcrafts.
Visit us at 95 Capital Drive, Unit 120. Let art flow through
you at Flowever Lab!

Andrew & Melyssa Weeks
(902) 439-5574
mabookkeeping@hotmail.com
www.facebook.com/mabookkeepinginc
M&A Bookkeeping Inc. is a startup bookkeeping firm
located in Charlottetown, PE. M&A offers bookkeeping
services including receivables, payables, payroll and
remittances, GST/HST filing, financial reporting, and
administrative duties. We are currently accepting new
clients, so call us today to get started!

 @CHARLOTTETOWNCHAMBER
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Pathway Group

Gregory J. Stulen
gregory@pathwaygroup.com
www.pathwaygroup.com
Pathway Group is a full-service firm that offers
integrated relations and strategic communications
consulting. We collectively have over 100 years
expertise and experience in navigating governments to
pursue procurement and funding opportunities and to
navigate regulatory environments for organizations of
all sizes across a variety of sectors.

PEI Pelvic and Breast Health
Paige Martin
(902) 370-2137
paige@peipbh.com
www.peipbh.com
At PEI Pelvic and Breast Health, our primary goal is to
have our patients feel safe and heard. It is our hope to
provide patients with a multidisciplinary, collaborative
approach to assessing and treating their pelvic floor,
breasts, pain, and other concerns.

PhotoFox M

Milana Marchuk
(782) 377-2710
photofoxca@gmail.com
www.photofox.ca
PhotoFox M provides a wide range of photography
services for personal and business use. Our biggest
goal is quality, uniqueness and your satisfaction with the
result. We always think about the emotions and feelings
that you will experience when viewing your photos,
and for businesses, how your photos will increase your
product/service for your customers and partners.

Pegasus Biotech Inc.

Somerset Gardens Inc.

Star & Stable Christmas Store

Teresa Duffy
(902) 439-2242
office@somersetgardensinc.ca
www.somersetgardensinc.ca
Somerset Gardens Inc. is located in Kinkora, PEI,
and has been a locally family owned and operated
company for 35+ years. The business started as a
spring and fall flower bed maintenance and yard clean
up and today has expanded to locally nursery grown
sod, industrial landscaping and a garden center which
is a large, diversified retail outlet which includes fresh
cut flowers as well as commercial snow removal.

Dan Thomson
(902) 394-2187
info@starandstable.com
www.starandstable.com
Star & Stable Christmas Store is a year-round Rustic
Christmas Store and take-out cafe selling holiday arts,
crafts, and collectibles almost entirely hand made by
residents of Prince Edward Island. The Stable café
provides freshly baked goods, our “family recipe” hot
chocolates and many other tasty options including
Samuel’s Coffee blends.

Sandy Goodine
(506) 875-4677
sandy.goodine@steelway.com
www.steelway.com
Steelway Building Systems is the leading Canadian
manufacturer of steel buildings. Since 1976 Steelway
has provided customized steel products to fit any need
– be it structural framing, roof or wall installations,
repairs to an existing structure and cladding/roof
upgrades. We can adapt our solutions to meet your
specific project requirements - Contact Sandy Goodine
for all your building needs.

PEI VN Home Décor Inc.

The Boys Comfort Cuisine

The Handpie Company

The Porter O’Brien Agency

Shanks Golf

UP360 Inc.

Wise Media Works Inc.

World Wide Websites

Johnathan Wilts
855-498-3398
info@pegasusbio.com
www.pegasusbio.com
Pegasus Biotech is a contract research organization
(CRO) based in PEI, Canada, serving the global
vaccine and biopharmaceutical industry. The Pegasus
team is comprised of experts in process and analytical
development supporting clients in the human and
animal health industries.

Thuy Dai Trang Le
(902) 916-6362
peivn.homedecor@gmail.com
PEI VN Home Décor Inc. is a home decoration retail
shop located at NuCity Plaza, Suite 2A & 2C, 674
Water Street, Summerside. We offer a wide range of
products such as paintings, lamps, vases, placemats,
candles, mirrors, frames, and other accessories. We
also provide decorating services for office and home.
Let us bring a new look to your space!

Geoff Kowalski / Mike Both
(902) 315-2350 / (902) 940-5530
sales@shanks-golf.com / info@shanks-golf.com
www.shanks-golf.com
Shanks Golf is a golf apparel and equipment company,
built to provide golf gear with character, to allow our
golfers to express their individuality, and to give back
to our communities. Shanks Golf also offers top-quality
custom products for companies and events, and can
tackle all of your golf merchandise needs!

Jeffrey Haight & Marco Leboeuf
(902) 218-0225
theboyspei@gmail.com
www.theboyspei.ca
Comfort food with a twist! We offer home cooked
meals, preserves, soups, sauces, and more. With a great
selection of frozen small or large meals and lunch boxes
(single portions), you can spend less time in the kitchen
and still feed your family with products prepared with
local ingredients. Whole food cheaper than fast food.

Chris Adams
(902) 916-2360
chris.adams@up360.co
www.up360.co
From colleges and associations to not-for-profits and
corporations, UP360 has partnered with organizations
across North America to assist with designing,
developing, and implementing VR learning simulations.
We bring more than just the technology; we bring
passion, and vision that help shape your idea into
something truly extraordinary. With VR, we can bring a
new reality to the world of education and training.

 @CHTOWNCHAMBER

Sarah Bennetto O’Brien
(902) 437-3100
sarah@handpie.ca
www.handpie.ca
The Handpie Company is a savoury personal pie
manufacturer located in Albany, Prince Edward Island.
With over a dozen varieties in regular production, you
can now find Handpies stocked in grocery freezer
sections across the Island.

Cherry Lam
(902) 330-2218
info@wisemediaworks.com
www.wisemediaworks.com
At Wise Media Works, we specialize in web design,
graphic design, mobile application, and systems
development. We offer everything to build a strong
brand, product, or company. In short, we provide you
with creative communications and IT solutions.

 @CHARLOTTETOWNCHAMBER

Steelway Building Systems

Tom Bateman
(506) 269-2345
tom@porterobrien.com
www.porterobrien.com
Porter O’Brien is a full-service public and government
relations firm. Headquartered in New Brunswick, our
team of a dozen nimble and talented staff supports
numerous clients. We deploy strategic communications
to solve our clients’ problems by understanding and
conveying priorities internally, to stakeholders, the
media, and governments. Our clients include private
sector firms, First Nations, professional associations,
non-profits, and advocacy groups.

Spencer Gallant
(902) 303-7827
spencer@worldwidewebsites.ca
www.worldwidewebsites.ca
World Wide Websites is helping business owners reach
their digital goals, through high quality custom website
design and development! Based out of Prince Edward
Island, we work with companies to increase ROI from
website traffic. We’ll work with you to create a website
that is perfect for your business’ unique needs. Contact
us today to learn more about how we can help you!

 @CHARLOTTETOWNCHAMBER
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Mission. Differentiators. Positioning. Engagement.
Impressions.
Digital.
SEO. our
Keywords.
Pivot. Focus. Icons. Commercials. Copy. Web
sites. Motion Graphics. Illustration. Style. Voice. Equipment. Casting. Direction. Contractors. Photography. Scheduling. Revisions. Postin
Television. Creative. Narration. Target. Audience. Personality. Strategy. Merchandise. Google Adwords. Sales Funnel. Visual Systems. Pod
casting. E-Commerce. ROI. Colour. Media Buy. Communication. Responsive. PR. Analytics. Crisis Management. Fonts. CMS. Print Media. Pub
lishing. Outline. Sitemap. Deliverables. Logistics. Feedback. Focus Group. Launch. Conversion. Conventions. Omnichannel. Interactive. Rad
Awards. Story. Metrics. Chatbots. Campaign. Newsletter. B2BBranding. Audience. Personality. Strategy. Target. Content. Video. Social Medi
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YOU DESERVE
THE BEST
SECURITY
Only the best security can protect you from today’s
complex cyber threats. Large scale, multi-vector
attacks now threaten the fabric of organizations
around the globe.
Check Point fully protects you against
these Gen V attacks. Our transformative product
innovations protect better than all other options.
In a world where threats are ever growing,
you deserve the best security. Check Point.

For more information please contact Kari Reynolds / 902-786-9979 / karir@checkpoint.com

Bulletproof was announced Microsoft’s [global] Partner of the Year in 2021,
and has earned five Microsoft Canada Impact Awards (from 2019-22)

TREMPLOY STARTS CONSTRUCTION ON NEW FACILITY AND LAUNCHES CAPITAL FUNDRAISING CAMPAIGN
Charlottetown, P.E.I. – Construction has started
on the new Tremploy Skills Development
Centre to provide vocational training and
support services for individuals with intellectual
disabilities. On July 5, Sean Casey, Member
of Parliament for Charlottetown, on behalf of
the Honourable Dominic LeBlanc, Minister of
Intergovernmental Affairs, Infrastructure and
Communities, the Honourable James Aylward,
Minister of Transportation and Infrastructure,
the Honourable Brad Trivers, Minister of Social
Development and Housing and Infrastructure,
and Les Parsons, Chair of the Tremploy Board,
participated in a sod-turning ceremony. The sodturning event is the official launch of Tremploy’s
$1 million capital campaign to support the
construction of the new $9.5 million training
centre.
“This is an exciting time for Tremploy. Construction
of a new facility is long overdue. Our new
centre will better meet the needs of clients and
their families, allowing us to expand our social
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enterprise and support more individuals on the
waiting list for our services,” said Les Parsons,
Chairperson of the Tremploy Board of Directors.
“We are launching a capital campaign with a
goal to raise $1 million to support the construction
of the Tremploy Skills Development Centre. This is
our first fundraising campaign in over 50 years,
and we are hopeful that individuals, families,
businesses and groups will be generous in their
support of Tremploy and our clients.”
This project will benefit the community by
providing a modern, safe, accessible and
energy-efficient facility where Tremploy can
continue to offer meaningful work opportunities
for adults with intellectual disabilities. Their lives
will be enriched through a variety of services
including day programs, work experience, skill
development, one-to-one support, employment
assistance services and special events. Located
on Regis Duffy Drive in the Bio Commons, clients
will have access to green space, including an
extensive and accessible trail system.

GREATER CHARLOTTETOWN AREA CHAMBER OF COMMERCE

FALL 2022

To initiate the capital campaign, the Province of
Prince Edward Island through the Department
of Social Development and Housing is investing
$250,000.
Tremploy is grateful for the support from federal
and provincial partners. The Government of
Canada is investing more than $2.4 million
through the Community, Culture and Recreation
Infrastructure stream of the Investing in Canada
Infrastructure Program. The Government of Prince
Edward Island is contributing more than $2
million towards total eligible costs for this project,
and Tremploy Inc. is providing the balance of the
funding.
Those interested in supporting the capital
campaign can visit tremploy.com or call
902-892-5338. Support can be in the form of
pledges over five years, monthly contributions or
one-time-only donations. One hundred percent
of all donations will go directly to the new centre
and charitable tax receipts will be provided.

WWW.CHARLOTTETOWNCHAMBER.COM

BULLETPROOF RECEIVES
2022 MICROSOFT CANADA
SECURITY IMPACT AWARD

PEI SCHOOL FOOD PROGRAM GEARS
UP FOR 2022-23 SCHOOL YEAR,
LAUNCHES NEW WEBSITE

Bulletproof is proud to share that it has won the 2022 Microsoft Canada Security
Impact Award. These annual Canadian awards recognize Microsoft partners that
have focused on bettering the lives of Canadians through skilling initiatives, delivering
excellent customer service, and embracing digital transformation leveraging
Microsoft technology. The company also scooped up the 2022 Marketing Campaign
Excellence Impact Award.

The PEI School Food Program team is gearing up for another
year of providing healthy and affordable meal options to
Island students. During the 2021-22 school year, the program
provided nearly 450,000 meals to students, and this would not
have been possible without the hard work and commitment of
the community, including families, schools, vendors and funding
partners; so for that, the PEI School Food Program thanks you!

“We are incredibly humbled and excited this year to be bringing two additional
Microsoft Canada Impact Awards home to Atlantic Canada,” said Bulletproof
CEO, Chris Johnston. “Five Canadian wins—and one global—in just four years
is a pinch-me-I’m-dreaming kind of scenario. I’m in awe of our Bulletproof team
daily, and it’s thrilling to see this kind of recognition for their collective efforts—
especially throughout these last two years. No matter the obstacle, nothing stands
in the way of exceptional work and commitment to our customers. Thank you—
again—Microsoft Canada!”
The Microsoft Canada Security Impact Award recognizes a partner who is doing
an exceptional job of providing customers with end-to-end security solutions based
on Microsoft Security, Compliance, and Identity capabilities in Microsoft 365 and
Microsoft Azure Security. The Marketing Campaign Excellence Impact Award was
awarded for the first time ever this year and recognizes a partner who demonstrates
outstanding creativity, agility, and impact in a marketing campaign featuring
Microsoft technology or solutions.
Microsoft Canada presented these awards in 32 categories on July 5, 2022.
Winners were selected based on the outstanding work the companies provided to
their customers and community.

 @CHTOWNCHAMBER

 @CHARLOTTETOWNCHAMBER

This upcoming school year, the PEI School Food Program is:
Working with 9 external vendors, including 8 returning
vendors and a new vendor in Cornwall, Lone Oak!
Operating 5 internal School Food Hubs, including two new
hubs at Westisle Composite High School and Souris Regional
High School
Launching a new Fall menu incorporating feedback from last
school year
Investing in new food safety equipment for program vendors,
hubs, and schools
Additionally, PEI School Food Program’s new website is now
live at: www.peischoolfood.ca! Check it out today for lots of
program information, as well as the Fall 2022 menu!
Check for program updates and stay tuned via social
media @peischoolfood!

 @CHARLOTTETOWNCHAMBER
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Professional Development
Opportunities
Simple.
Made Perfect.

Choose from 56 unique professional
development courses and over
10 individual certificate programs.

DALMAC Print • SignS • CreSting proudly manufactures its products at its
production facilities on Prince Edward Island.

Customized professional development
group training is available.

Our range of services includes:

To learn more about educational
opportunities for your organization,
visit upei.ca/professional-development
or email us at pdp@upei.ca

• PRINT - offset, digital, printed packaging, books & magazines, and
die-cutting
• LARGE FORMAT - decals and floor graphics, vehicle wraps, window
& wall coverings, point of sale displays, posters, and banners
• LABELS – rolls or sheets, custom die-cutting and lamination
• CRESTING, EMBROIDERY, AND PROMO PRODUCTS
• SIGNS - design, manufacture, installation, and service through Sign
Craft Charlottetown and Sign Station Summerside
• DIRECT MAIL – Canada Post Smartmail Marketing Partner
We look forward to continuing to have the
opportunity to work with the Island
community with all of your visual
communications needs.

91 Euston Street, Charlottetown, PE C1A 1W3
902.892.0156 | info@dalmac.ca | www.dalmac.ca

Discover why the UPEI Office of
Continuing Education and
Professional Development is
Prince Edward Island’s premier
professional development provider.

www.marriott.com/YYGDP

SHARP INSIGHTS ACCOUNTING
SERVICES INC.

Your professional
Bookkeeping and
Accounting services provider
to help your business grow

For a free quote or for more info
please contact us

Services available in English,
Mandarin and Cantonese
www.sharpinsights.ca
info@sharpinsights.ca

(902) 388-5168

Immigration
With job vacancies and an aging population,
immigration could be one of the keys to solving the
workforce shortage and filling job vacancies here
on the Island and across Canada. In fact, Canada
is currently planning to welcome its highest ever
number of permanent residents in 2022, with a target
of over 430,000.
“While we’ve been seeing a bit of a crunch and some
difficulty hiring for certain positions, we’ve actually
noticed newcomers, in particular, are helping to
solve that problem,” says Steve Bellamy, CEO of the
Confederation Centre of the Arts.
While diversity and inclusion has been part of the
Centre’s hiring process for years and not just because
of the labour shortage, Bellamy says there has been
even more diversity in recent applicant pools.

Taking
Action

In the past decade, the Centre has become more
diverse on stage, in artworks, and its programming.
Its mission is to ensure that the organization, from
administrative staff to the Board of Directors, is also
diverse and welcoming.
In 2019, Bellamy participated in the first cohort of the
Chamber’s Lead the Shift program. This development
program supports Island business professionals in
leading diverse teams and creating Equity, Diversity,
and Inclusion policies and strategies. Bellamy says
the program helped the Centre re-evaluate hiring
practices, like making the wording on job postings
inviting to everyone.

Recruitment & Retention
in Today’s Workforce

By: Madeline Biso, Policy & Communications Specialist

Learn what actions your
organization can take right now
to address workplace challenges.
In the spring of 2022, the Chamber conducted
a series of focus groups to better understand
workforce-related
challenges
our
business
community is facing. Based on our findings, we
connected with five local business leaders to explore
possible opportunities for action and hear their top
tips for recruiting and retaining staff.

The Centre is active with organizations such as the
Immigrant & Refugees Services Association PEI (IRSA)
and the Black Cultural Society of PEI, sharing job
openings with these organizations to encourage a
more diverse applicant pool.
Some programs Bellamy recommends businesses
check out for recruitment include Canada Summer
Jobs, Workplace Skills Training, and the Graduate
Mentorship Program.
One of his biggest tips for retention is to focus on
inclusivity, not just diversity.
“We’ve really noticed these past couple of years as
representation has increased in our staff, inclusivity
becomes self-fulfilling. It creates a more welcoming
and culturally inclusive place organically.”

Bellamy’s top tips on recruitment
& retention related to immigration:
Share your job openings with community
organizations like IRSA and the Black Cultural
Society, and learn about opportunities to
engage newcomers.
Peer mentorship: buddy a newcomer up with
someone in the organization who can be their
“go-to” person in matters of understanding
language, culture, or just a safe place for any
questions they might have.
Prioritize inclusivity training for staff and
emphasize the importance of diversity during
the hiring process.
Recognize diversity by celebrating cultural
holidays in the workplace.

Connecting Potential
Employees with Opportunities
PEI is one of the top tourist destinations in Canada,
making the industry an important economic driver
for our province.
But with staffing shortages, there are worries that
the industry can’t keep up with the demand.

We spoke with Daniel Ohaegbu, Co-Founder and
Executive Director of the non-profit organization
Atlantic Student Development Alliance (ASDA), about
how businesses can meaningfully engage with youth
in the workforce.

“The labour challenges facing our industry this
year are unprecedented,” she says.

ASDA works with international students and
graduates with diverse backgrounds and skill sets
and supports them in their transition from school into
the job market. ASDA also supports organizations
with their recruitment efforts and Equity, Diversity,
and Inclusion (EDI) initiatives.

Job fairs have continued to prove successful
for its members to connect face-to-face with
jobseekers, Clemence says, with the organization
holding four TIAPEI Tourism Job Fairs across the
Island this year.

Participate in job fairs.
When hiring, craft your message specific to key
qualities you are looking to hire, such as age,
skillset, location, etc. Social media can be a
powerful tool in helping get your message out,
but the delivery and platform are important.
Think outside the box. If you can’t find anyone
locally, start thinking about how to expand your
search. This can change the selling features
of a position you are offering (experience,
destination, opportunities, etc.)
Compensation packages and benefits are
incredibly important when looking to fill
positions. Talk to your current staff, find out
what is important to them, and promote those
aspects as key selling features.

A major factor in the labour shortage, particularly
with an aging population like PEI, is the exodus of
Baby Boomers retiring. The new generation of young
people entering the workforce offers businesses new
and unique opportunities to gain fresh talent.

As CEO of the Tourism Industry Association of
Prince Edward Island (TIAPEI), representing over
470 members in the tourism industry, Corryn
Clemence knows how paramount it is to fill these
vacant tourism jobs.

“Many in our industry are having to rethink how
they approach attracting new staff, with creative
benefits and compensation included. This could
be shorter workdays, more time off, [or] incentives.”

Clemence’s top tips for employers
on connecting potential employees
with job opportunities :

Engaging
Youth

TIAPEI also successfully connects with potential
employees through presentations on tourism
and culinary jobs at high schools and to Career
Bridges across PEI. TIAPEI promotes open jobs on
the ChooseTourism.ca website to attract potential
employees, making it easier for jobseekers to find
a range of job openings within the industry all on
one platform.
“We take every opportunity we can to speak
publicly on the value, benefits and opportunities for
meaningful careers in our industry,” Clemence says.
In June, TIAPEI launched a three-year Tourism
Workforce Action Plan, available on its website,
designed to offer measurable goals to address
labour shortages and industry challenges.
Some of the action items include expanding
benefits and incentives for employers, increasing
recruitment of immigrants and temporary foreign
workers to reduce labour shortage, creating
campaigns to change the perception of tourism
jobs, creating a platform for tourism operators to
engage and support their employees, and more.

Since ASDA’s founding in 2020, the organization
has matched over 280 international students and
graduates to employers across PEI.

Ohaegbu’s tips on engaging,
recruiting, and retaining youth:
Be ready to share power, listen, and create
opportunities for youth to participate. Youth
are engaged when they feel connected and
when they see the results and impact of
their contributions.
Engage youth through partnerships with
academic institutions like UPEI or Holland
College. Sign up for mentorship programs
or co-ops.
Complete an audit of your organization. This
will help you identify any exclusionary and
non-inclusive policies and practices and
determine why you are not attracting and/
or retaining employees.
Re-examine policies and practices like
performance management, training, and
development, as those are the drivers of
retention within your organization.

“International students and graduates are an
untapped market with so much potential and so
much to offer,” Ohaegbu says.
With over 300 students and graduates looking for
part-time, temporary, and full-time work across a
slew of sectors, ASDA plays a key role in bridging
this gap between job seekers and employers
through its various programs.
Issues Ohaegbu says are making it hard for youth
to stay in this province and find jobs include the
housing crisis, childcare, strict immigration policies
bearing limitations on international students, and
transportation – both for students to commute to
work and businesses to fill jobs in rural areas.

Training Options
Connected to Industry

Human Resources
Training & Practices

One of the best tools for recruitment? Word of mouth.

Human resource practices are some of the
most vital aspects to consider when it comes to
recruiting and retaining staff.

That’s according to Trevor Spinney, President
of Charlottetown Metal Products (CMP), which
designs, manufactures, and installs stainless steel
food processing equipment across North America
and globally.

However, many small businesses do not have
a designated HR department or consultant. As
our workforce focus groups showed, many of
them feel in the dark when it comes to improving
workplace culture and HR practices.

“Once you have that culture set, then people start
saying, ‘hey, I’ve got a second cousin or sibling that
might be interested in this job’. Really, it’s word of
mouth - from people who enjoy working here - that’s
our biggest attractor for talent.”

We spoke to Lester Wood, VP of People and
Culture at BIOVECTRA, to hear his best HR tips
and practices.

Spinney has been with the company for 12 years. Since
he became President five years ago, CMP has more
than doubled its staff to 170 people, expanded its
facility to 100,000 square feet, and tripled its revenue.
CMP has seen success in its growth by conducting
both internal and external training, working with
SkillsPEI, CAPEI Youth In Trades, Holland College, UPEI,
and the Office to Advance Women Apprentices PEI.
In what Spinney calls “one of the best strategic
decisions we’ve made,” CMP hired back two retirees
to return part-time to support further internal training
– one focused on safety training and the other on best
welding practices and skills training. CMP has even

Spinney’s top tips for training
options connected to industry:
Reach out to SkillsPEI. Its Graduate Mentorship
Program for employers has been particularly
helpful for CMP.
Hire back retirees to help further training.
Reach out to high school and post-secondary
instructors. Partner in co-ops and promoting
trades as a career option.
For businesses in trades, reach out to both the
Office to Advance Women Apprentices PEI
and CAPEI Youth in Trades, sponsored by the
Construction Association of PEI.

BIOVECTRA, like many companies, is feeling the
impact of labour shortages – from entry-level
manufacturing positions all the way to more
specialized roles in science and engineering,
says Wood.
reached out to shop instructors at high schools to
promote trades as career and co-op opportunities.
However, there’s still a lot of work left to be done
because of the trade scarcity on the Island, says
Spinney, which led to the creation of the PEI
Industry Forum.
The alliance of manufacturers was originally
formed around COVID-19 and what the industry
needed from Health PEI to keep businesses
operating. Since April, the group’s focus shifted to
ending trade scarcity on PEI and fixing short-term
and long-term issues within the industry through
bi-weekly meetings.
Some topics the Forum is focusing on include
streamlining the Atlantic Immigration Program
and reducing red tape, encouraging youth to join
careers in trades, and shifting PEI’s marketing from
just a place to “play” to a place to “stay.”

To try and solve this, Wood says BIOVECTRA has
had to reconsider pay structures to compete with
Ontario in particular and is frequently promoting
work-life balance and flexibility with remote and
hybrid work models when the job permits.
“We work to make our benefits appealing and
more all-encompassing, including unlimited
access to mental health resources and extended
parental leaves,” Wood says. “We are also
constantly exploring ways to attract and retain
newcomers to Canada.”
BIOVECTRA has a dedicated HR team, and
the company provides opportunities for
development and training, which Wood says
has helped fuel growth.

Wood’s tips on best HR practices
for recruitment & retention:
Understand what your true HR challenges are
and how it’s impacting business. Narrow these
down to determine focus areas and how HR
professionals, either on staff or as consultants,
can help your business navigate this labour
market.
Ask the questions: is our compensation
structure competitive? Do we know what
others pay for similar roles in our sector?
Are we rewarding employees’ performance
in ways that are meaningful to them? Are
our managers and supervisors equipped to
manage a multigenerational workforce?

If you cannot afford an HR professional or
consultant, Wood suggests taking advantage of
leadership management, labour relations, and
workplace culture courses.

Show employees why they matter to your
success by celebrating milestones, connecting
how their work has impact, and recognizing
them.

“There are many great online options now, so
geographical location should not be a barrier.”

Make your workplace welcoming to everyone,
their ideas, suggestions, and new ways of
thinking and doing things.
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Richardson Wealth. The next generation of wealth.™
The destination of choice for successful individuals and business owners who want forward-thinking,
independent, unconflicted and comprehensive wealth-planning services.
Tel.: 902.620.2600 • www.RichardsonWealth.com
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HELPING
SMALL BUSINESS
WITH THEIR HUMAN
RESOURCES NEEDS
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The PEI HR Toolkit is a comprehensive
resource with ideas and tips, practical
guides, checklists, downloadable and
customizable templates, and links to
other relevant resources that will help find,
keep and develop valued employees.
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Level Up
Your Website
Charlottetown Chamber of Commerce
members get FREE hosting for the first year!
(Worth between $200-$450)

.ca

(902) 303-7827
spencer@worldwidewebsites.ca

Chamber Provides Feedback on Proposed
Amendments to Workers Compensation Act
The Greater Charlottetown Area Chamber of Commerce submitted its
feedback to the Workers Compensation Board of PEI (WCB) on the
WCB’s proposed amendments to the Workers Compensation Act and
General Regulations.
The proposed amendments will:
•

Enhance the current benefit rate for WCB claimants.

•

Increase the current Consumer Price Index (CPI) cap on annual cost of
living increases for Extended Wage Loss (EWL), pension and survivor
benefits recipients.

•

Adjust the current maximum assessable earnings level to better reflect
current average wages in PEI.

•

Increase lump sum and burial expense benefits paid as a result of a
workplace fatality.

Chamber Submits Recommendations
to the Employment Standards Board’s
Annual Minimum Wage Rate Review

Chamber Focus Groups Outline
Actions to Strengthening Workforce

The Greater Charlottetown Area Chamber of Commerce has submitted its
recommendations to the provincial Employment Standards Board’s Annual
Minimum Wage Rate Review on behalf of its over 1,100 members.

The Greater Charlottetown Area Chamber of Commerce has released results
from its Workforce Focus Groups, outlining eight opportunities for action to help
build a stronger workforce in the province.

Our members support a livable income for their employees. As a Chamber, we
acknowledge that some evidence suggests that modest increases in minimum
wage can be done without disrupting the labour market.

These results will help the Chamber’s advocacy efforts to solve short-term and
long-term workforce issues in the province by providing comprehensive insight
from businesses themselves.

While we understand the need for modest increases to minimum wage are
sometimes necessary, we believe there are levers the provincial government
can pull or alternatives the provincial government can pursue so employees
gain access to a livable income and businesses do not become less competitive.
The provincial government needs to be mindful that simply raising minimum
wage without such additional levers could risk furthering high inflation, as
wages impact business’ prices.

The focus groups outlined eight opportunities for action, which include:

With COVID-19 largely in our rear-view mirror, our province is in a unique
situation where we can implement strategic changes to our minimum wage
system so that both business owners and their employees can succeed
and prosper. The Chamber has long advocated for a transparent, fair and
predictable minimum wage system. With our hardest-hit businesses on the road
to recovery, it is more important than ever that government acts now.
A summary of recommendations to the Employment Standard Board included
that the provincial government:
1.

2.

Define its desired outcome for minimum wage, review current methodology,
and develop a long-term strategy for minimum wage within the next six
months as a way to create a transparent, fair, and predictable process.
Set its desired minimum wage target, and once the target is achieved,
begin to tie future minimum wage increases to the prior year’s Consumer
Price Index.

3.

Continue to raise the Basic Personal Amount to better align with the
national average of $13,092.

4.

Re-evaluate its income tax bracket model to better align with the Atlantic
provinces and leave more money in the pockets of Islanders, especially
low-income Islanders.

5.

Mandate that a notice of a minimum wage rate change be given no later
than six months before a scheduled increase.
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“The Chamber does not oppose modest increases to minimum wage when
deemed necessary. We believe Government can do more to put money
in the pocket of lslanders by increasing the Basic Personal Amount and
reducing the amount we are taxing those in the lowest tax bracket,” said
Chamber CEO Robert Godfrey. “The Chamber believes in the partnership
of business and Government ensuring Islanders have proper disposable
income and would ask Government not rely on the small business community
to shoulder this important task alone.”

To view the Chamber’s full 2022 provincial
minimum wage submission, visit the policy
library on our website.

In our letter, we supported the WCB’s proposal to enhance benefits
regarding workplace injuries and fatalities while cautioning the board
to remain vigilant regarding any increases to future premiums, as many
businesses are still working towards an economic recovery because of the
pandemic. The Workers Compensation Board has put forward a financial
impact summary that details how these enhancements can be done with
minimal impact to employers.
The Chamber met with representatives of the board to verify the information.
We know that premiums fluctuate with time and have asked in our
submission that the Workers Compensation Board remains vigilant when it
comes to premiums as a cost to employers.

To read our letter to the Workers Compensation Board and
hear our feedback, visit the Policy Library on our website.

Chamber Welcomes City of
Charlottetown’s Decision
to Repeal Enterprise Fleet
Management Agreement
The Greater Charlottetown Area Chamber of Commerce is pleased with
the City of Charlottetown for rescinding its decision to lease municipal
vehicles from U.S.-based company without allowing local dealerships to
bid on the tender.
The City voted to back out of the agreement with Enterprise Fleet
Management on Monday, August 22.

•

Wages

•

Changes to Employment Insurance

•

Additional training

•

HR training and support

•

Immigration

•

Connecting potential employees with opportunities

•

Engaging youth, particularly in skilled trades

•

Making PEI an attractive place to relocate

The Chamber conducted the four focus groups (tourism and hospitality,
skilled trades, professional services, and HR professionals), comprising over
40 participants representing over 1,300 employees, in March to hear from
representatives in various industries related to the workforce environment in
the province.
These opportunities for action will also support the PEI Partnership for
Growth’s (PFG) five-year economic action plan, which acts as a roadmap to
building a more sustainable, resilient PEI economy. PFG was formed in 2019,
the Greater Charlottetown Area Chamber of Commerce being one of the 21
Founding Partners.

To read the Partnership for Growth’s action plan, go to
peipartnershipforgrowth.ca.

“We are happy about this decision for our auto dealers, as well as what
this means for local businesses,” said Chamber CEO Robert Godfrey. “The
Chamber is a strong proponent of fair and equal procurement process that
allows for local bids.”
The Chamber supported the advocacy efforts that were led by the PEI
Automobile Dealers Association (PEIADA).
Local auto dealers within Charlottetown are contributors to our local
economy, provide local jobs, and pay property tax to the City of
Charlottetown every year.
In February, the Chamber sent a letter to the Mayor of Charlottetown and
City Councillors regarding their original decision.
In the letter, we wrote in support of the PEIADA and its efforts to vocalize
the concern of local auto dealers and the City’s complete contradiction of
the notion of supporting local.
The Chamber looks forward to a fair procurement process that will allow
local dealerships, including members of the PEIADA, to bid as well.

To view the letter the Chamber sent to the City of
Charlottetown, visit the Policy Library on our website.

To view the full Workforce Focus Group report,
visit the news page on our website.
FALL 2022
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Every
business
has a story.
Let’s tell yours.

While you’re
taking care
of business,
who’s taking
care of you?

Boost your brand’s presence with
SaltWire Content Marketing.
Modern marketers know that content is king. Our team can provide
everything you need to fulfill your content strategy, from video to
podcasts, copywriting, social media strategies, photography and
graphic design. If you need help keeping up, let's chat.

FOR MORE INFORMATION CONTACT:
Traci Gaudet (traci.gaudet@saltwire.com) and Abby Oliver
(abby.oliver@saltwire.com) or visit mediakit.saltwire.com/custom

Real benefits for
your business
Find out more from your local advisor:

ChamberPlan.ca
MARKETING
SOLUTIONS

Shayne Connolly | shayne@connollygroup.ca
Tim Gairns | tim@connollygroup.ca
P: 902.892.5433 | connollygroup.ca

As a human resources professional, you are a leader in your field.
Make the most of your knowledge and experience and get started on
the path towards the CPHR designation – the gold standard of human
resources professionals.
Interested in HR but not the designation? Join as an associate member to access our resources.
Email:
admin@cphrpei.ca
Phone:
902-812-1700
Web:
www.cphrpei.ca
People Leading Business.™

Contact us by email: customerservice@krislandproducts.com
or call in Canada: +1 (902) 314-1446, and in Vietnam: +84 (89) 612-1784

 @CHTOWNCHAMBER

 @CHARLOTTETOWNCHAMBER

 @CHARLOTTETOWNCHAMBER
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Convolutions in the
Great Resignation

Shifting Priorities
Connecting Employees to New Opportunities
in the Evolving Workplace
By: Elizabeth C. Iwunwa

A Global Outlook

When Charlottetown accounting firm Fitzpatrick and
Company, realized that its suite of international clients had
expanded, they began to seek a more globalized complement
of staff to meet these clients’ needs.

While this Great Resignation has been used to describe
events in Canada, the United States, the United Kingdom,
France, and Australia, these happenings are not exclusive
to western countries. Younger workers disillusioned by low
wages in manufacturing centers in China and migrant workers
in Vietnam who left rural communities for jobs in big cities
with poor working conditions are not returning to those jobs.
The Great Resignation also made its mark in South Africa
but for different reasons, mostly related to the gig economy.
Skilled South Africans are leaving their jobs for opportunities
overseas and working for themselves, sometimes offering
consulting services on their own terms to former employers.

Jamie Arsenault, Partner at Fitz & Co., says that the company
reached out to PEI Connectors to see how they could bridge
the gap between their staffing and business needs.

“We were starting to get more and
more clients, so we wanted to reach
out and see if there was anything
we could provide to help immigrant
entrepreneurs. PEI Connectors has
been great for referrals and has
helped grow our business [both in
terms of the clients we take on and
the staff we hire].”
Kaye Kelly, Community Manager at RBC, has similar thoughts.
She describes PEI Connectors as aligning closely with one of
the bank’s core values: diversity and inclusion. “Several of
our employees were newcomers themselves, so they can relate to what newcomers experience when they move to PEI,”
she says.
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This phenomenon has been termed “the Great Resignation”
and is fitting. However, researchers argue that this change
was pre-empted by the Great Grief and the Great Rethink.
Consider, for a moment, someone who lost a parent or friend
to COVID-19 and could not bury them because of travel and
gathering restrictions. For this person, the finitude and
fragility of human life has been brought into sharp focus,
and banal things simply must go. Grief caused introspection
about purpose, meaning, and balance and led many to walk
away from jobs they had previously endured. With lockdowns
and limited avenues for discretionary spending, people had
decent savings and the option of government safety nets with
which to sustain themselves while job-searching.

More Reshuffles Underway
Worklife Post-COVID-19
With the world still recovering from a global pandemic, the
past two years have not been easy for many businesses to
navigate. Between a contracting economy and personal
tragedies, many people shuttered their businesses, were laid
off, and altogether reconsidered their priorities. In the wake
of the COVID-19 Omicron variant, PEI recorded the largest
proportion of job losses compared to any province in Canada.
Interestingly, labour has been harder to find as workers ignore
opportunities and leave duties incompatible with priorities
and preferences that the pandemic has helped clarify.
FALL 2022
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The world of work will never be the same.
Pre-pandemic, only a sliver of employees worked remotely
or in hybrid arrangements, but this is not true today. Whether job seekers have decades of experience or are just starting
out, many are seeking purposeful and gainful employment
more intentionally than they might have before 2020. This
means that job seekers will be in possession of transferable
skills that cut across industries but may not necessarily have
first-hand work experience. This is not cause for worry.

“We see lots of candidates without
industry experience, but we also look
for related experience that can help
an employee transition into a banking
world. Attitude, and the ability and
desire to engage with and help people
are critical in our business. We offer
in-depth training programs that help
close the gap of not having industry
experience,” she says.

Kaye credits PEI Connectors for connecting qualified candidates with businesses in the community through networking
sessions which has led to several new hires at RBC.
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A Change We Need
A CHANGE WE LEAD
We’re focused on making work better for our people
and clients. In a changing world, ﬂexible workplaces are
the path forward. Our goal is to ensure team members
have the right tools to maintain meaningful work-life
balance. We’re empowering people to succeed - in their
career and at home.

Together, we achieve more.
mcinnescooper.com

Advertise with
the Chamber!
We offer various print and digital advertising
opportunities to better expose your
business or organization.

Contact Barbi Holland
Director of Membership Services
bholland@charlottetownchamber.com
(902) 628-2000 ext. 229

I’VE SIGNED UP, HAVE YOU?
BECOME A VOLUNTEER

JE ME SUIS INSCRIT, ET VOUS?

DEVENEZ BÉNÉVOLE

APPLY NOW!
POSTULEZ MAINTENANT!
2023canadagames.ca/get-involved
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